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Your latest upload

Your channel
First 4 days 8 hours compared to your
typical performances:
Dashboard Ranking by views 30f10 >
Views 34K 1 80%
Videos Average view duration 206 1 22%
Watch time (min) 87K 1 4%
Playlists 60 TO VIDEO ANALYTICS
: VIEW COMMENTS (18;
M | Analytics 8
E Comments
Latest ppst
M8 | subtitles -
Thanks for fhe camera recommendations
S Monetization folks, they vere awesome!

Audio library

Settings

send feedback

Likes. Comments

1.2K 126

Leave a heart and repl* Add a comment
show you care!

GO TO COMMUNITY TAB

Recent subscribers
Last 28 days

News < >

Meet up with Creators in Zurich!
Youtube is hosting a meetup

This month of November we're hosting a
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your
connections.

WATCH THE VIDEO

What's new

Find copyright stirkes faster in Studio

“Revert to original” now in Studio

Creator Insider <2

Hellooo
Insiders

LIVE CONTROL ROOM

s
FEATURES!

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak

peek for you of 5 new Live Control Room
features that we're launching next week!

WATCH VIDEO

Channel analytics

Current subscribers

87,654

+321in last 28 days

Summary
Last 28 days
Views 234K t 9%
Watch time (min) 234K 1 9%
Revenue $987
Top videos

Last 48 hours - Views

GO TO CHANNEL ANALYTICS

Known YouTube issues

Existing channel deleted when converting to
abrand account

Video preview not showing when
customizing midroll ads

3 YouTube
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Upload video
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Upload video

A Details 2 Monetization 3

Details

Saving draft

Video elements 4 Visibility

Title (required)

0/100

Description (required) (2

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail

—T®hraws viewers' attention. Learn more

L}

Upload thumbnail

Playlists
Add your video to one or more playlists. Playlists can help viewers discover y
Learn more

Playlists
Select

Audience
' —
Is this video made for kids? (required)

Regardless of your location, you're legally required to comply with the Childre
Protection Act (COPPA) and/or other laws. You're required to tell us whether
for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

Video link F
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Upload video
e Qe
visibilty




2 3% 5:YouTube A S C| 2

MAIZEAER AR

[ Upload video
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[Zi Create Post
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2b. 5t OBS 22 AEZ|Y
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228t Al ZHaH of

WEBCAM

STREAM

erLICh.

MANAGE

2a. A AR B2

IOl I 21 =5 0fl A
‘AU 225
BIEFGIOIEI ©F AIZ2L
AAE AFE 4

USLICEH.

FE XNE
Mgt &8 2 Z2EoH0F
&HLICtH

WEBCAM STREAM MANAGE

Webcam stream info
I
Public

[3  Schedule for later
Audience

Is this video made for kids? (required)

QO Yes, it's made for kids

O No, it's not made for kids
v Age restriction (advanced)

MORE OPTIONS

— 3.0DI01K M AERS HS, 8%, ZOH
Wl 4%, IH6I D2l AABLICH
AEHS 013 LRE (ST 2
USLICH FIH22 AE-S AHF=
A2 0lH ASY 4TS =ME + Y
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New stream

£ UPLOAD CUSTOM THUMBNAL
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Videos

Uploads Live

S BN HE 2=

S BEE = AD K

== AFEE 560

MZE Lt -

Channel

Dashpoard
Videps
Analytics

Comments

= Filter

Video Visibility

Q¥ Blocked X Ineligible
$ -
Public S' Ineligible

© Fudlc

Copyright claim
+1 more

None

Age restriction

None

Jun 22,2019

Jun 19,2019

May 1,2019

Apr 10,2019

Views | Comments

3 YouTube
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& channel videos

Your video

Details
Analytics

Editor

Subtitles
Monetization

Rights management

4
o
]
B comments
=
$
]

Video details

Basic Advanced

Title (required)

Description ®

UNDO CHANGES

Video link

Filename

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail stands out and draws viewers’
attention. Learn more

D

Visibility
© Public

Scheduled as Premiere
0Oct 24,2019, 9:30 AM

Playlists
Select

Enter comma-separated values

End screen

3 YouTube
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Public Held for review 0 Likely spam 0O
% % E|=|H 8 E % % %l /<\>|'9,| Channel comments
% % % _T}|;|. al 62 F _J'k_ 9}! E _J'C_ 9 Public Held for review 0 Likely spam 0 Ii
= Filt |
_2_ DI_I. CI;! Ll [:|>. Your channel -

- 24 seconds ago

BF  Dashboard
REPLY  Oreplies v ® & @ H -
I3 videos search
earc
= Playlists 2 manths ago Contains questions B Post
M Analytics REPLY  Greples A iy @B @ Subscriber status
Channel member status
+ 2 months ago
E Comments Subscriber count
E]  Subtitles REPLY 19 @ ) 3 Response status
AcI0oIE 2 XhAl & F(0l: $  Monetiaton " T
TICHE T 2=
IF n_l' n_I 1_}'0" = —|)0'|| [H al' Audio library REPLY s & @
H=S'HE U 2= + miecs
£3g =+ UsUlh i
a Settings REPLY i » 4
- 2 weeks ago
IAIHOI A O] — n Send feedback
B2 M= AIAEO0
s 2 A 8ol Ahetst

OS2 A
T T A=2= = T

USLIC

3 YouTube
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—
Your channel
B8 Dashboard
IO videos
= Playlists
M Analytics
B comments
BB Ssubtitles
S Monetization
Audio library
0 Settings
B  sendfeedback

Settings

General
Channel
Upload defaults

Community

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words @

rugs €  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube
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Drafts Community Published
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Your channel

Dashboard

Videos

Playlists

Analytics

Comments

Subtitles

Monetization

Audio library

Channel subtitles

Drafts Community  Published

Languages

PN

English (United Kingdom) (title and description language)

Upload date

Nov 12,2019

Nov 5,2019

Nov1,2019

0Oct 29,2019

Oct 18,2019

Modified on

Nov 12,2019

Nov §5,2019

Nov 12,2019

0ct 29,2019

0Oct 18,2019

Title & description

Published 3
by Creator

Subtitles

Options

3 YouTube
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X [:ﬁ]]- JEI. a| Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE

—
Channel subtitles
All Drafts Community | Published <
Video Languages Upload date Modified on Title & description Subtitles
Your channel
| Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
) e United K e and deserinti | Published
B3 videos | g Kingdom) (title iption language) | s B ADD
= Playlists 1 v Nov 5,2019 Nov 5,2019 - =]
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]

3 YouTube
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Copyright Match Tool

'Baxel's
Hetg fIst HRLAHO0IE E

FeHOll ZEAIELICE.

2|00l & It
Copyright Match Tool

= o< = Matches Removal requests Messages Archive
M2 QA2 E=5= & ?

AR AFLORL

SlEQLICH. LF 8HLICH(LFS Ol

=]
=

—

(o] E-l H:” Ol A Q& O.” Channel subtitles
= =
i i <
I_I &F ;;I E‘='H Ol All Drafts Community Published
[uind
Video Languages Upload date Modified on Title & description Subtitles
11 }\l %I Ll [:I_ Ol Your channel
-~ 1A Nov 12,2019 Nov 12,2019
—
oAM= =0t 5 oo
— = - P, ) e ted i ' - Published
ey }\l o|_ = OE| Xl LH g:l' = I3 videos English (United Kingdom) (title and description language) Fuplites _—

Options

== - > Playlists 1 v Nov 5,2019 Nov 5,2019 - -
2 ESlD FHI=x

M  Analytics
M 29 2ad sl
H = — B comments 2 v Nov 1,2019 Nov 12,2019 - -
1= =S A
x Il = Z;S- OEI- - B8 subtitles
1 v Oct 29,2019 0Oct 29,2019
o A Monetization
AAI = L E . .
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]
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Copyright Match Tool

- SSa0l CHot

IO

Channel subtitles

All Drafts Community Published

A9 M8 EAlGHAS

==Ye;] /\I-O“ []|.O A=
S oo T == Video Languages Upload date Modified on Title & description Subtitles

j |> I1 j |> 31 L|‘ 01 a-l jH gl e 1 Nov 12,2019 Nov 12,2019 = -

A

SYNES HEitHE AR

BS  Dashboard
2t H= 2550 A= :
i‘“ a ::1_\ L ﬁ % A I, % 3.:’ L Ll EI’ : I3 videos English (United Kingdom) (title and description language) ':;";'r'::‘;‘: H ADD
Options
= Playlists 1 v Nov 5,2019 Nov 5,2019 - =
M  Analytics
E Comments 2 v Nov 1,2019 Nov 12,2019 e ol
HIAIK: 26 —_—
XH %“ ;Ej} }%I ‘:'—ll_4 EI s 1 v Oct 29,2019 Oct 29,2019 - -
Monetization
2el= HAIXKIE ol Y
XH g (}Il E |-H _::‘_ —C—)‘l % Audio lbrary 1 v Oct 18,2019 0Oct 18,2019 = el

Al 28t LICE.
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Your channel

Dashboard

Videos

-]

Playlists

Analytics

Comments

Subtitles

|8 O a

Channel monetization

Overview Merchandise Memberships Supers FameBit

Earn money from your YouTube channel

See all the ways you can earn money for what you love to do

Video advertising
Once your channel is approved for monetization, advertisers can start running ads on your videos.
See more (4

Merchandise
You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.
See more

Memberships
Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.
See more

Supers
Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers
See more (4

@ YouTube



Channel monetization

Your channel

BE  Dashboard .

B SoS HESD B e Z] !
91 XI EJ E = Playlists h h
3|0l 0IE A = o
CH&l Xh= AHER 2t
YouTube mg L" B comments As a YouTube partner, you'll be eligible to earn money from your
=
S

Analytics Grow with YouTube

Ei : a=“ B a gg videos, get creator support, and more. Learn more
3 AE0| AHAIS

Subtitles

To get into the YouTube Partner Program, your channel needs 4,000 public

watch hours in the last 12 months, and 1,000 subscribers. Your channel will
also get reviewed to make sure it follows YouTube monetization policies.

Monetization

Sg& L2 HOIX

oHCIEl = 24 2
(o] R=&¢) J —
(_H = I- = = } Audio library What if | already started the application? (3)
HAIELICL
0 subscribers X 0 public watch hours
1,000 needed | 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube
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Settings
General Basic info Advanced settings Branding
Channel
Name

Upload defaults
Permissions Keywords

' X
Community

Enter comma-separated values

Country
United States

CUSTOMIZE CHANNEL (£

CANCEL  SAVE

3 YouTube
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& channel videos

Your video
bulk m10n interaction A v2

Details

N

Analytics

Editor

Comments

Subtitles

Monetization

Bleo|@ D E B

Other features

Settings

What's new

Send feedback

2 - B

Creator Studio Classic

Video monetization

Monetization

$ On

Type of ads (9

Display ads

Skippable video ads

Location of video ads (2

Before video

|
Overlay ads

Non-skippable video ads

Sponsored cards

[] During video

By default, we optimize ad breaks to match natural gaps in your video.

After video

UNDO CHANGES

SAVE

3 YouTube
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D=2 AM & E

$  Adbreaks DISCARD CHANGES

+ AD BREAK PLACE AUTOMATICALLY
Adbreak W Ad start time; | 01:13 |
Adbreak Ad starttime: | 02:25 |

@ Ad breaks show where you want ads, but don't guarantefe ads will
appear. Learn more

04:10:15 M\ UNDO ™ REDO

Q e Q

00:00:00 03:00:00 1 06:00:00 10:10:04

L ol
—
—

o Gl e el gl e,

~ (B
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Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
XD Blocked X Ineligible f‘:";'(')gr:“"a"" Jun 22,2019
Lu Videos
M Analytics
@ Public S Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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Video: big circle test n @ X
Copyright summary and status

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Channel impact Visibility Monetization

© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more

The content identified in your video is listed below, along with details and actions.

Content used Claim type Impact on the video Actions

A Big Circle J' @ Video cannot be monetized SELECT ACTION ¥
Coalhouse Walker

Copyright owner's policy Copyright owners

@_)) Tracked in some territori YT TestLabel, henh

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

-

0:00/ 0:57

3 YouTube
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Settings

General

Channel

Upload defaults

Permissions

Community

Basic info Advanced settings Branding

Audience

Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify
each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.

Do you want to set your channel as made for kids?

Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
(COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
made for kids?

O Yes, set this channel as made for kids. | always upload content that's made for kids.
(O No, set this channel as not made for kids. | never upload content that's made for kids.

@ | want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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® Thisweek o Typical

2
& sewings B
o o []

-]

SEE MORE

NS
NEXE

Y E AIER, =

=2 0l =2, RPM, T J|8t CPM

INESPANEEVUESS

= O Studio™ [ ———
Channel analytics ADVANCED MODE
sun 1417, 2021
overview Reach Engagement  Audience This week
nnnnnn
BR  osshbown i Realtime
B v How did my channel do last week? How's this week going so far? © Updating live
@ seeycs . . . 3,758,064
O o Looking good! Your channel is getting about the same e
- number of views as usual. SEE LIVE COUNT
©® « YYour channel has gotten 1,165,478 views so far this week—similar to the 1,100,000—1,200,000 it usually gets by
this time of the week 628,253
s Views - Last 48 hours
K otherrestures I
i
Views Subscribers A At e
1.2M o +10.2K ©
About the same as usual 750.5 more than usual 812 less than usual Top videos Views.

To] menewandingo 250777
My Job is YouTube: 39306
E Shorts Expansion & .. 27,993

SEE MORE

Latest videos

CIRSH, ===
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112 fE E="HE0/1'E 2&otH O2
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Chamel
. Creator Insider COMPARE TO...

Mar 15 - Apr 11,2021
Last 28 days

Traffic source Viewerage  Viewer gender

Views by Video

Geography

Select secondary metric v A Unechat v paly

Overview Revenue Cards

Apr2,2021

Apr7, 2021 Apri1,200

Your estir il od Card clicks 3 Mar29,2021
Cards shown
Clicks per card shown

Watch time (hours)
Views Your transaction revenue

Subscribers lost

Watch time
(hours)

Average view duration Transactions Likes Views & ‘Subacribers. Impressions.

Average percentage viewed Your revenue per transaction Dislikes Card teaser clicks
Likes {vs. dislikes)
Your estimated ad revenue Shares

Comments added

Your estimated DoubleClick revenue Endscreens

280,325 6,906.7 6,660 1745574

Subscribers Your YouTube Premium revenue Card teasers shown

69510 248% 14855 215% 199% 136674

Videos added
Videos published

Teaser clicks per card teaser shown

a7613 17.0% 10032 145% 156% 51497

YouTube ad revenue

29896

107%

76% 157% 17982

28735

Reach Your estimated AdSense revenue Playlists 103% 61% 136% 108771

End screen element clicks

12851

2% 83008

Ad impressions S
8907

cem + -~ Clicks per end screen element shown|

Playback-based CPM et 7827

6955

Impressions
36584

Impressions click through rate
70,551

Unique viewers
52178

Average views per viewer
RPM

Premium

YouTube Premium views

YouTube Premium watch time (hours)

.0, 3 YouTube
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Other videos your audience watched
Last 7 days

‘e

it DIADE M50 RUIHUS =H FAIR

»eec0ue  Google 3| 313,8003 - 52 M

Yinentch Google OP _H QE*J‘(-IE StL} 2 MR | #GoogleArts.
arts culture Google OtE X « X3l 327,6002] - 5 M

ﬂJI

OlActd SOt RSell S 61574
Google Doodles « £3|=~ 515,6003| - 62 N

ALt 2IErLIOF 018
Google Doodles « =3|=~190,6003| - 12 N

G006l ey AEl S X EtAl 1134
Google Doodles * = 3| == 271,9003] - 32 A

Experimental Send us feedback < 173 >

€ YouTube
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