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WORKSHOP 5: YOUTUBE STUDIO

Visao geral do programa

Elementos basicos da sua marca, criagao de

A missao do YouTube, principios -
miniaturas eficazes, escolha de

Introdugéo ao Creator Studio e como
orientadores para noticias e como comegar

uma estratégia de contetdo

ele pode ajudar vocé a analisar
o desempenho do canal

palavras-chave certas para os titulos
e desenvolvimento de comunidade

Nogoes basicas do YouTube Como definir sua marca YouTube Studio
L . Como o YouTube recomenda videos + i
Estratégia de contetudo . g L Conversa com <’:r|adores
Conceitos basicos de monetizagao de contetdo
Como entender seu publico, testar formatos Gere envolvimento com sua comunidade. Ougca sobre a jornada de criagdo de uma
de video e definir uma abordagem para Entenda os elementos basicos de como celebridade no campo das noticias
. : . o
A A A R o desenvolvimento do contetdo gerar receita no YouTube e pergunte o que quiser!
AAAA
AAAA
AAAA
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WORKSHOP 5: YOUTUBE STUDIO

Programacao

Tutorial do YouTube Studio

YouTube Analytics

Perguntas e respostas

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Painel do Studio

Este € o hub central da sua presenca no
YouTube. Nele é possivel acessar plataformas,
noticias e atualizacdes do canal.

Your latest upload

Your channel
First 4 days 8 hours compared to your
typical performances:
Dashboard Ranking by views 30f10 >
Views 34K 1 80%
Videos Average view duration 206 1 22%
Watch time (min) 87K 1 4%
Playlists 60 TO VIDEO ANALYTICS
x VIEW COMMENTS (18
M | Analytics 8
E Comments
Latest ppst
M8 | subtitles -
Thanks for fhe camera recommendations
S Monetization folks, they vere awesome!

Audio library

Settings

send feedback

Likes. Comments

1.2K 126

Leave a heart and reply  Add a comment
show you care!

GO TO COMMUNITY TAB

Recent subscribers
Last 28 days

News < >

Meet up with Creators in Zurich!
Youtube is hosting a meetup

This month of November we're hosting a
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your

connections.

WATCH THE VIDEO

What's new

Find copyright stirkes faster in Studio

“Revert to original” now in Studio

Creator Insider <2

Hellooo.
Insiders

LIVE CONTROL ROOM

s
FEATURES!

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak

peek for you of 5 new Live Control Room
features that we're launching next week!

WATCH VIDEO

Channel analytics

Current subscribers

87,654

+321in last 28 days

Summary

Last 28 days

Views 234K t 9%
Watch time (min) 23.4K 1 9%
Revenue $987
Top videos

Last 48 hours - Views

GO TO CHANNEL ANALYTICS

Known YouTube issues

Existing channel deleted when converting to
abrand account

Video preview not showing when
customizing midroll ads

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Como enviar um videg

) Upload video

(®) Golive

[Z Create Post

1. No Painel do Studio,
pressione o icone de criagao
no canto direito superior da
tela e selecione "Enviar video".

5. Em seguida, os usuarios

que geram receita por meio

do Programa de Parcerias do
YouTube terdo a opgdo de definir
o status de monetizagéo e as
configuragdes de anuncio.

Upload video

2. Selecione ou arraste

e solte o arquivo que quer
enviar. Se vocé fechar

a pagina de envio antes de
escolher as configuragdes, seu
video sera salvo como
rascunho na pdgina "Videos".

Uplosd video
@ Y-

Monetization

3. Adicione as informagdes
necessdrias para seu video,
como titulo, descrigéo,
miniatura, e coloque o video
em uma playlist (opcional).

4. Apds fazer isso,

também é necessario cumprir
o requisito legal de especificar
se o contetdo publicado

é para criangas.

6. Assim que o video for
processado, serd possivel

—— adicionar e editar telas

finais e cards do seu video.

Upload video

A Details 2

Monetization 3

Details

Video elements 4

Saving draft

Visibility

Title (required)

0/100

Description (required) (2

Thumbnail

Select or upload a picture that show:

what's in your video. A good thumbnail

—T®hraws viewers' attention. Learn more

L}

Upload thumbnail

Playlists
Add your video to one or more playlists. Playlists can help viewers discover y
Learn more

Playlists
Select

Audience
' —
Is this video made for kids? (required)

Regardless of your location, you're legally required to comply with the Childre
Protection Act (COPPA) and/or other laws. You're required to tell us whether
for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

> ) 000/0:06

:‘rdtii"‘/”/‘:/mnn ha/X1112CIRTN7M [_D
7. Por fim, selecione as configuragdes
de visibilidade, inclusive se prefere
agendar o video para uma data e hora
de langamento especificas. Depois de
fazer isso, basta clicar em "Publicar".

Uploadvideo 2 x
e e

Visibility




WORKSHOP 5: YOUTUBE STUDIO

Como (Nniciar uma transmissao ao Vivo

[ Upload video

(*) Golive

[Zi Create Post

1. No Painel do Studio,
pressione o icone de criagao no
canto direito superior da tela e
selecione "Transmitir ao vivo".

2b. Para os usuarios que utilizam
um software de transmissao,
como o OBS, é necessario clicar
em "Transmitir" no meio da pagina

WEBCAM

STREAM

MANAGE

2a. Usuarios com uma
webcam precisam clicar
em "Webcam" a esquerda
da pagina para editar os
metadados e fontes de
dudio/video.

Apos a configuragao,
vocé precisara classificar
se o contetido
transmitido é adequado
para criangas e revisar
as configuragdes de
restrigdo de idade para
comegar a transmissdo
30 vivo.

WEBCAM STREAM MANAGE

Webcam stream info

Public

[3  Schedule for later
Audience

Is this video made for kids? (required)

nline

QO Yes, it's made for kids

O No, it's not made for kids
v Age restriction (advanced)

MORE OPTIONS

New stream
_» 3. Em seguida, insira o titulo, a descricao,
as configuracgdes de privacidade e a categoria
da nova transmissdo. Também é possivel
agendar sua transmissdo para uma data
posterior e, se vocé for um usuario que faz
transmissdes ao vivo regulares, terd a opgéo
de copiar as configuragdes de transmissao
anteriores. Antes de comegar a transmissdo
ao Vvivo, também serd necessdrio classificar
se o conteudo transmitido é adequado para
criangas e revisar suas configuragdes de
restricdo de idade.

' Enable monetization

£ UPLOAD CUSTOM THUMBNAL

Audi

‘Age restiction (advanced)

4. Acesse o Painel da transmissao ao vivo para concluir suas
configuragdes, visualizar a transmisséo da camera e, quando
tudo estiver pronto, comegar a transmiss&o ao vivo.

€ YouTube




WORKSHOP 5: YOUTUBE STUDIO

Gerenciar a biblioteca de videos

A guia V|d§os permite revisar Videos
todos os videos no canal
e fornece varias métricas P b
e opcoes de personalizagao. - T Fiter
Channel Video Visibility izati icli i Views ITI
== Dashpoard . _
XD Blocked X Ineligible f‘;"r"’:'ogrzt"'a'"‘ Jun 22,2019
|g Videps
i A $ on None Jun 19,2019
B comments
X Public S' Ineligible Age restriction May 1,2019
& L
. s,2 @ 8
Details
- @ Public None Apr 10,2019

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Gerenciar a biblioteca de videos

Altere as informagées do video, como titulo,
descrigdo ou miniaturas personalizadas

Acesse os dados de desempenho do video
no YouTube Analytics

Edite filmagens, adicione telas finais, cards,
anuncios intermediarios e muito mais

Analise os comentarios do video e filtre por
critério, inclusive o status de membro / inscrito

Verifique as legendas do video e as legendas
enviadas pela comunidade

Analise o status de monetizagao
e as configuragoes de ativagao
de antincios do video

Configure as politicas de Content ID e revise
se ha correspondéncias de contetdo

¢«

Channel videos

Your video

7/
o
]
=1
=

$
@

Details

Analytics

Editor

Comments

Subtitles

Monetization

Rights management

Video details

Basic Advanced

Title (required) @

Description ®

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail stands out and draws viewers’
attention. Learn more

Enter comma-separated values

Pagina de detalhes

do video

Video link

Filename

Visibility

@ Public
Scheduled as Premiere
019, 9:30 AM

Playlists
Select

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Gerencilar comentarios

A guia Comentarios é o hub
central para gerenciar comentarios
em todos os seus videos.

Os "Comentarios publicos"
sdo aqueles visiveis
para todos.

Os comentarios podem ser
"retidos para analise" com

Public Held for review 0

Likely spam 0O

base nas suas configuragdes
(por exemplo, lista de
palavras blogueadas).

E possivel encontrar todos
0S comentarios que N0SSoS
sistemas identificaram

e bloquearam
automaticamente na segéo
"Possivel spam".

]

o @ ma

]

Your channel

Dashboard

Videos

Playlists

Analytics

Comments

Subtitles

Monetization

Audio library

Channel comments

Public Held for review 0O

Likely spam 0 Ii

= & |

REPLY

REPLY

- 24 seconds ago

Oreplies v 1y &

+ 2 months ago

breplies ~ 1y @

+ 2 months ago

REPLY ¢ @ L 4

+ 2months ago

REPLY 18 & L 4

&

Settings

Send feedback

+ 1 month ago

REPLY i Ll L 4

+ 2 weeks ago

L 4

L 4

Search

Contains questions
Subscriber status
Channel member status

Subscriber count

Response status

B Post

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Gerencilar comentarios

—
Your channel
B8 Dashboard
IO videos
= Playlists
M Analytics
B comments
B8 Ssubtitles
$  Monetization
Audio library
0 Settings
B  sendfeedback

Settings

General
Channel
Upload defaults

Community

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words @

rugs €  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube
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Gerenciar legendas

A secao "Publicado”
filtra as faixas de
legenda que estdo
disponiveis nos
videos.

"Comunidade" filtra as
legendas criadas por fas

Em "Rascunhos”, vocé
encontra as legendas nao

publicadas que vocé
enviou para o canal.

e permite que voceé revise
e aceite 0s envios.

Na guia "Legendas”

VvOCé encontra . :
} - = All Drafts Community Published
informacoes
relacionadas
a tOdOS 0S C|Osed Channel subtitles
All Drafts Community Published * <

captioning ou
legendas que vocé .
ou seu publico

Dashboard

Published 3

fo rneceram p ara B3 videos English (United Kingdom) (title and description language) Pustmedl T
OS Vl, d eos = Playlists 1 v Nov 5,2019 Nov 5,2019 - : -
: M  Analytics
. " E Comments 2 v Nov 1,2019 Nov 12,2019 s -
Em "Todas as legendas", '
€ possivel ver todos os =l R } I I
3 v )ct 29, ct 29,

videos com pelo menos uma $  Monetization
faixa de legenda. .

1 v Oct 18,2019 Oct 18,2019 - =

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Gerenciar legendas

Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE

[a]<

—
Channel subtitles
All Drafts Community | Published
Video Languages Upload date Modified on Title & description Subtitles
Your channel
| Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
b (United Ki ' - Published
i lish (United Kingdom) (title and d language z
I3 videos ingiom) (tite § gage) [ by Creator a0
= Playlists 1 v Nov 5,2019 Nov 5,2019 - =]
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Copyright Match Tool

"Correspondéncias”
fornece uma lista de

reenvios do seu

Se voceé solicitar a remogao
de um video, ele sera exibido
em "Solicitagoes

"Mensagens" é o hub
de comunicagao para
contato entre vocé

"Arquivo" lista todos
0s videos sinalizados
como arquivados

. contetdo de remogao" e qualquer canal que (ainda é possivel
Se voce tiver reenvie seu video realizar agoes neles
qualificagao para usar posteriormente)
a Copyright Match Matches Removal requests Messages Archive
Tool, a guia "Direitos
autorais" estara’ Channel subtitles
. s All Drafts Community Published a <
disponivel no lado
esquerdo da interface -
dO StUdIO Nela, BS  Dashboard
é pOSSI’\/el aﬂa|l sar I3 videos English (United Kingdom) (title and description language) ::tél::; : .
as correspondéncias | - "
sinalizadas pela —— i v
ferramenta e tomar B e
providéncias sobre os | § e
. , Audio library
reenvios do contetdo. | © 1 g

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Copyright Match Tool

Arquivo: mova
a correspondéncia para
a guia "Arquivo’ sem tomar
medidas contra o video.

Vocé ainda podera tomar . @

medidas posteriormente,

se quiser.
Channel subtitles
Passe O cursor SObI’e um All Drafts Community Published <
video para revelar o menu Video Languages Upload date Modifed on Title & doseripton Subtites
de agbdes ou, se quiser Aol 1 - -
selecionar varios videos,
. P =
use as caixas de sele¢do =H Destboad
a €sq uerda de cada titulo. I3 videos English (United Kingdom) (title and description language) l:;ﬂzlrl::;d : 5
E. Playlists 1 v Nov 5,2019 Nov 5,2019 - =
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 i =
Mensagem: inicie uma
conversa com o canal que =l R o S - ) i
fez o envio para avisar que $  Monetization
detectamos contetdo sy
correspondente ao seu 1y oct 18,2010 oct 18,2019 - -
no video.

3 YouTube
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Guia Monetizacao

Se voceé estiver gerando receita, a guia Monetizagao

fornecera uma visao geral, bem como guias individuais
gue permitem ver em detalhes fontes de receita especificas.

Your channel

Dashboard

Videos

-]

Playlists

Analytics

Comments

Subtitles

|8 O a

Channel monetization

Overview Merchandise Memberships Supers FameBit

Earn money from your YouTube channel
See all the ways you can earn money for what you love to do
Video advertising

Once your channel is approved for monetization, advertisers can start running ads on your videos.
See more 4

Merchandise

You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.

See more

Memberships

Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.

See more

Supers

Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers

See more (4

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Guia Monetizacao

Caso vocé nao esteja
gerando receita no
momento, vera uma
pagina de destino que
detalha seu status

de qualificagao e, se
aplicavel, seu avango

[ ]

I
J

Your channel

Dashboard

Videos

Playlists

Analytics

Comments

Subtitles

com relagao aos
requisitos do Programa

« @ O a

Monetization

de Parcerias do
YouTube.

<]

Audio library

Channel monetization

oV
R NC

Grow with YouTube

As a YouTube partner, you'll be eligible to earn money from your
videos, get creator support, and more. Learn more

To get into the YouTube Partner Program, your channel needs 4,000 public

watch hours in the last 12 months, and 1,000 subscribers. Your channel will

also get reviewed to make sure it follows YouTube monetization policies.

What if | already started the application? @

0 subscribers X 0 public watch hours
1,000 needed 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Como alterar configuracOes e padroes

Para acessar as
configuragoes do canal,
procure no canto inferior
esquerdo da tela o icone
de engrenagem:; clique
nele para abrir o submenu
de configuragdes. Q

Settings

€ YouTube
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Como alterar configuracOes e padroes

SAVE

Settings
General Basic info Advanced settings Branding
Channel
Name
| o Upload defaults
l—o Permissions Keywords
. X
l—o Community
- R
Country
-
United States
CUSTOMIZE CHANNEL Z
- —

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Como posicionar anuncios intermediarios?

Observe que 0s anuncios
intermediarios estao
disponiveis apenas para
videos com tempo de
execugao de 10 minutos
ou mais.

1. Na péagina de detalhes
do video, selecione
a guia "Monetizagao"

e, abaixo dela, clique
no hiperlink "Posicionar
manualmente".

e

Channel videos

Your video

bulk m10n interaction A v2

Details

Analytics

Editor

Comments

Subtitles

Monetization

/7
1]
]
=]
=
$
[

2 - B

Other features

Settings

What's new

Send feedback

Creator Studio Classic

Video monetization

Monetization

$ On

Type of ads (9

Display ads

Skippable video ads

Overlay ads

Non-skippable video ads

Location of video ads (2

Before video

[] During video

By default, we optimize ad breaks to match natural gaps in your video.

After video

UNDO CHANGES

Sponsored cards

SAVE

3 YouTube
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Como posicionar anuncios intermediarios?

2. Isso abre o Editor do Studio, em que
€ possivel fazer alteragdes especificas
aos intervalos de anuncio durante do
video (ou seja, anuncios intermediarios):

$  Adbreaks

+ AD BREAK

Adbreak W

Adbreak W

PLACE AUTOMATICALLY

Ad starttime; | 0113

Ad start time: ‘ 02:25 |

@ Ad breaks show where you want ads, but don't guarantefe ads will
appear. Learn more

DISCARD CHANGES

04:10:15 M\ UNDO ™ REDO Q ® - - - - Q
00:00:00 03:00:00 1 06:00:00 10:10.04
$ | |
] I (TRl A I . . F i |
= A | RO A (L T B .
J

3 YouTube
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Como resolver reivindicacOes de direitos autcrais?

1. Na biblioteca de videos, navegue até o video com uma reivindicag&o e clique na coluna de restrigdes.

Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
XD Blocked X Ineligible f‘:pr’:(')gr:‘da'm Jun 22,2019
Lu Videos
M Analytics
@ Public $ Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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Como resolver reivindicacOes de direitos autorais?

2. Isso abre o0 submenu de informagdes de direitos autorais.

Veja as funcionalidades dele:

Video: big circle test n @ X
Copyright summary and status

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Channel impact Visibility Monetization

© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more

The content identified in your video is listed below, along with details and actions.

Content used Claim type Impact on the video Actions

A Big Circle J' @ Video cannot be monetized SELECT ACTION ¥
Coalhouse Walker

Copyright owner's policy Copyright owners

@_)) Tracked in some territori YT TestLabel, henh

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

3 YouTube
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Como faco para classificar meu canal como “Conteudo para criancas’™

Na pagina de configuragoes

do canal, selecione a guia

do canal e cliqgue no submenu

de configuragbes avangadas.
Nesse local, é possivel classificar

se o canal tem o status Conteldo
para criangas. Esteja ciente de
que, se nao classificar os videos
no nivel do canal, vocé precisara
revisar e identificar todos

0s videos enviados.

Settings

General

Channel

Upload defaults

Permissions

Community

Basic info Advanced settings Branding

Audience
Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify

each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.

Do you want to set your channel as made for kids?

Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
(COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
made for kids?

O Yes, set this channel as made for kids. | always upload content that's made for kids.
(O No, set this channel as not made for kids. | never upload content that's made for kids.

@ | want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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WORKSHOP 5: YOUTUBE STUDIO

Programacao

Recapitulagao dos
conceitos basicos

Cards de insights sobre
publico-alvo

Comparacoes de videos

@ YouTube
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WORKSHOP 5: YOUTUBE STUDIO

= @ Studio” Q. Seareh scross yourchannel
o m~
V l Sa o g e ra l Channel analytics ADVANCED MODE
-
Overview Reach Engagement Audience This week -
Realtime
How did my channel do last week? How's this week going so far? © Updating live
Z : Looking good! Your channel is getting about the same 8758004
H H ~ Tthina number of views as usual.
Revise as informacgoes de tempo de exibigao,
cof & YYour channel has gotten 1,165,478 views so far this week—similar to the 1,100,000—1,200,000 it usually gets by 628253
visualizagdes, inscritos e receita -
! B e T e
Views I —— —— e -
12M© 16.0K © +10.2K ©
H H =4 H H = ‘About the same as usual more than usual 12 less than usual Top videos Views
Use a gula Visao geral para revisar as lnformagoes sobre tempo o ' e s

R Fo] merewantiope. 25297
de exibigao, visualizagdes, inscritos, receita e dados em tempo

real. Clique em cada um para atualizar o gréfico abaixo. s e

7e00K SEE MORE

Ao lado da guia Visdo geral, € possivel ver mais detalhes em —
cada uma das seguintes secdes do Analytics:

e Alcance: impressoes, CTR, Visualiza¢des, Espectadores e Publico: espectadores recorrentes, Espectadores unicos,
unicos e Origens do trafego Inscritos, Informacgdes demograficas, Sobreposicao de publico
e Engajamento: tempo de exibicao, Duragdo média da e Receita: receita estimada, RPM, CPM baseado em exibigao

visualizagao

.0 ,2,0 3 YouTube
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Visao geral

s @ x

Chamel
. Creator Insider COMPARE TO...

Mar 15 - Apr 11,2021
Last 28 days

Va fundo com o modo avangado

Traffic source

ViewsbyVideo  ~

Geography  Viewerage  Viewer gender

Ao clicar no modo avancado ou em "ver mais'’,
sera possivel acessar:

Select secondary metric v A Unechat v paly

e Comparagoes

® G rupos Overview Revenue Cards

Watch time (hours) Your esti i ed Card clicks X Mar2s, 2021

Apr2,2021 Apr7,2021 Apri1,200

. Views Vour transaction revenue Subscribers lost Cards shown
[ ] FI Itros Average view duration Transactions Likes Clicks per card shown

Average percentage viewed Your revenue per transaction Dislikes Card teaser clicks

Impressions
Watch time clckthrough

Views & (hours) Subscribers Impressions

280,325 6,906.7 6,660 1745574

Subscribers Your YouTube Premium revenue Likes (vs. dislikes) Card teasers shown

69510 248% 14855 215% 136674

Videos added Your estimated ad revenue Shares Teaser clicks per card teaser shown
Videos published YouTube ad revenue Comments added
Your estimated DoubleClick revenue Endscreens

a7613 17.0% 10032 145% 51497

07%

76% 17982

103% 61% 108771

Reach Your estimated AdSense revenue Playlists Ed e danat didse

g s s8008
Adimoressions End screen elements shown

2
Impressions click through rate cru otond Clicks per end screen element shown)

Playback-based CPM

Impressions

%

36584

- 70881
Unique viewers
playbacks o : s2178

Average views per viewer
RPM

Premium

YouTube Premium views

YouTube Premium watch time (hours)

.0, 3 YouTube
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Cards de insights sobre pUblico-alvo

@ YouTube




WORKSHOP 5: YOUTUBE STUDIO

Insights sobre publico-alvo

Facilita a compreensao do desempenho
do video e do canal

Use os cards de insights sobre publico-alvo para conseguir novas ideias
de video ou contextualizar as tendéncias de desempenho do seu canal.

e  Outros canais que seu publico assiste: resultados organizados
pelo numero de espectadores que assistiram ambos os canais
nos ultimos 28 dias.

e  Outros videos que seu publico assistiu: organizados pelo nimero

de espectadores que assistiram esse conteudo nos Ultimos sete dias.

° Videos em que as pessoas estao interessadas: principais pesquisas
relacionadas ao seu canal em que as pessoas acharam o conteldo
insatisfatorio, desatualizado ou indisponivel

Other videos your audience watched
Last 7 days

©:% Use mascara. Ajude a diminuir a transmiss3o da COVID-19
»eez0u0  Google * 313,8 mil visualizagdes * Ha 5 dias

Yinentch Conheca o Google Arts & Culture | #GoogleArts.
arts cultre Google Arts & Culture « 327,6 mil visualizagdes * Ha 5 dias

61° aniversario de Israel Kamakawiwo‘ole
Google Doodles * 515,6 mil visualizagdes * Ha 6 dias

Comemoracao a Selena Quintanilla
Google Doodles * 190,6 mil visualizagdes * Ha 1 dia

G006l 113° anjversario de Langston Hughes
Google Doodles * 271,9 mil visualizagdes * Ha 3 dias

Experimental Send us feedback < 173 >

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Insights sobre publico-alvo

Veja quando seus espectadores estao no YouTube

Este card de insights permite ver quando seu publico esta on-line.
Considere usar esses insights para agendar transmissoes ao vivo
e Estreias de video.

Lembre-se de que nado ha indicios de que o horario da publicacdo
afete diretamente o desempenho de um video em longo prazo.

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\

When your viewers are on YouTube
Your local time (GMT -0400) - Last 28 days

00:00

06:00

12:00

18:00

=

on

-

ue

ed

=

—

hu

-

ri

w
w

at un

@3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Insights sobre publico-alvo

Modo avang¢ado

A nova ferramenta de comparacao permite ver o desempenho
do seu video em um periodo de tempo especifico apés o envio.

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\

Channel: Creator Insider
First 24 hours video performance

= Publish date: Nov 26,2020 - Apr 4,2021 ~

Views by Video  ~

50K
300K

150K

® g0 00 e0 Op

o o0 %% ©

Sendus feedback X

© compaRisoN

Period since published
First 24 hours x

® Top performing videos @ Botiom performing videos

0® 0® 0 oo 9 ©° og ¢° @

0
Nov2s Dect Dec17

Video

Top performing videos (first 24 hours) ~

s @ oot TexRequiements for Monetzing Cretors

Average performing videos (1t 24 hours) v
Botiom performing videos (frst 4 hours) ~
P

Jans Jania

° Views
a0347

8091

7666

6918

6120

Jan2s

Impressions.

68247

51402

61677

60034

53910

Febs

Feb16

Feb2s Mar9 Mar18 Mar30
Average view percentage
durator

046 03%

125 358%

344 502%

138 55.4%

253 398%

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Insights sobre publico-alvo

s @ X
Channel
Creator Insider < ] COMPARE TO...
— . Jan 5 - Apr 4, 2021
= Filter Last 90 days ad
Video Traffic source Geography Viewer age Viewer gender Date Subscription status Subscription source More ~
Views by Video ¥ Select secondary metric ¥ »~/ Linechart Daily
30.0K
20.0K
10.0K
0 A m R Eg-—
‘ Jan 5, 2021 Jan 20, 2021 Feb 4,2021 Feb 19, 2021 Mar 5, 2021 Mar 20, 2021 Apr4,2021
‘ Impressions
e Watch time Your estimated click-through
Video Views (hours) Subscribers revenue Impressions A rate A

NN AN
AN N A AN
N N\NAN
A A A A\

@ YouTube




WORKSHOP 5: YOUTUBE STUDIO

Insights sobre publico-alvo

—
s @ X
Channel
Creator Insider < ] Bearch across your channel Q
— . ALL VIDEOS GROUPS
—  Filter
Suggested comparisons
Video Traffic source Geography Viewer age Viewer gender Date Subscription status Subscription source Period-over-period
C
o Compare the selected period to the preceding period ®
E Year-over-year
Views by Video v Select secondary metric v Compare the selected period to the same period last year

10.0K

o First 24 hours video performance
30.0K ®o Compare how each video performed during the first 24 hours
Recent

Creator Insider Dec 6, 2016
20.0K Channel Created

Expanding Content Eligible for the Green I... Mar 31, 2021

Video Published

e —

Testing New Designs for the Dislike Butto... Mar 30, 2021
/\h T m g
la Jan 5, 2021 Jan 20, 2021 Feb 4,2021 Feb 19, 2021 Mar 5, 2021 Mar 20, 2021 Apr4,2021

Impressions
Watch time Your estimated click-through
Views ¥ (hours) Subscribers revenue Impressions A rate A

@ YouTube
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WORKSHOP 5: YOUTUBE STUDIO - COMPARA(;6ES DE VIDEOS

Personalizar o relatorio

— Periodos:

e Primeiras 24 horas

Channel: Creator Insider Send us feedback X

First 24 hours video performance ® Primeiros Sete dias

Period since published
First 24 hours v

Views by Video ® Top performing videos ~ ® Bottom performing videos

Métricas de comparagao:

= Publish date: Nov 26, 2020 - Apr 4,2021 ~

e Primeiros 28 dias

30.0K

e Visualizactes

15.0

° ° - e Impressoes
® o0 00 e0 oo o 00 0 © g0 g0 g0 ¢o 9 © o9 0° @

0
Nov 26 Dec8 Dec17 Jan5 Jan 14 Jan 26 Febs Feb 16 Feb 25 Mar 9 Mar 18 Mar 30 C
Impressions Average
° click-through Average view percentage
Video Views Impressions rate duration viewed
Top performing videos (first 24 hours) ~ (] AV D
1 % Sneak Peek: CLIPS! 40347 68,247 15.1% 0:46 9.3%
s -
3 P tagem méd
2 E Can You Monetize Adult Content on YouTube? Here's Ev. 8,091 51,402 43% 125 35.8% ® orcenta g e edla
3 YouTube Algorithm Answers: Upload Frequency, Demon... 7,666 61677 52% 344 50.2% assl St | d a
o
4 ag‘;,* Answering YOUR Top Questions About YouTube Shorts! 6918 60,034 5.9% 1:38 55.4%
5 &’;“m“.’. Important Tax Requirements for Monetizing Creators O.. 6120 53910 53% 253 39.8%

Average performing videos (first 24 hours) v

Bottom performing videos (first 24 hours) ~ u YOUT“he



WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

Desempenho do video

.
° stlldlo Search across your channel

& Cchannel analytics

Video analytics

Overview Reach Engagement Audience

Views are up 70%! More regular viewers are choosing

Your video to watch this video, and they're watching longer than
YouTube Algorithm Answers: Upload..
usual, helping to increase its reach on YouTube
£ pant recommendations.
M Analytics
e Editor Views Watch time (hours) Subscribers
77K © 4771 © +97
a Comments 3.2K more than usual 277.1 more than usual
B8 subtitles
@ This video Typical performance
$  Monetization 9.0k
6.0K
0K
0 a 8 12 16 20 24 hours :

[E] (® B creATE °

ADVANCED MODE

Jan 7 - 8, 2021

First 24 hours

Realtime
@ Updating live

41

Views - Last 48 hours w

Las ald altd 1ol

48h Now
Top traffic sources Views
Suggested videos 26.8% | I
YouTube search 220% | 1 hn
Browse features 171% w |
Channel pages 173%  ymow
External 4.9% 11
SEE MORE

ARV VR V4

ARV VR V4

AVARRVER VR V4

ARV VR V4

AVARRVE . v V4

ARV VR V4

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

Desempenho do video

@ X
r W Creator Insider / Video Creator Insider / Video
A YouTube Algorithm Answers: Upload Frequency, De... & Behind the Algorithms - How Se... @
o Jan7 - 8,2021 o Apr 15 - 16, 2021
= Filter First 24 hours e =  Filter First 24 hours -
Video Traffic source More ~
Views by Video v Il Mult-metric table
9.0K
6.0K
30K
0
0 8 12 16 2 24 hours
Average
(+] Subscribers percentage Average view Watch time
Video gained viewed duration Views (hours) Subscribers
(®) YouTube Algorithm A s: Upload Freq y, Dem... 146 49.8% 3:44 7,666 4771 124
(® Behind the Algorithms - How Search and Discovery W... 39 35.5% 4:16 6,008 428.8 27

ARV VR V4

ARV VR V4

AVARRVER VR V4

ARV VR V4

AVARRVE . v V4

ARV VR V4

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - COMPARA(f)ES DE VIDEOS

Comparacoes de videos

Ao analisar esses relatorios,
é importante:

Ordenar adequadamente

Procurar padroes

Aceitar 0s aspectos positivos e negativos

Usar varios relatorios para ter uma visao geral

R
chlervinng
Clehvtvenan
CIRCC I B S O B |
Yt vivgn
Colbevtven

ARSI

HOW TO USE

ANALYTICS

€ YouTube


http://www.youtube.com/watch?v=J1t34uTT0iA
http://www.youtube.com/watch?v=J1t34uTT0iA

WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

Como 0s espectadores encontram meu conteudo?

As origens do trafego revelam onde
os espectadores encontram seus videos

Isso ajuda a ver se séries ou formatos especificos sao
exibidos de maneira diferente.

e Procure temas entre os videos exibidos em
Sugeridos, Pesquisa e Pagina inicial

e Considere fazer alteragdes na estratégia de
apresentacdo com base no local de exibigao desses
videos (por exemplo, otimize a descri¢éo para
a Pesquisa e as miniaturas da Pagina Inicial)

. Traffic source types a
I Watchtime- Last 90 days

I Browse features

I Direct or unknown

I Extemal

. Channel pages

R R
chtetvaiin
L I O A U
(ORI T T S O |
TLhtetvngy
Colbevtven

AR,

. Notifications

. SEEMORE

@ Creator Insider ~
= Filter

GEOGRAPHY

| X

ADD COMPARISON

Nov 17,2018 - Feb 14,
Last 90 days

Watch time (minutes) _
,
) view Watch time
sssssssssss [c] Views A duration (minutes) A
I 4,322,695 1.0% 70378 11.5% 1:40 118454  7.9%
! n/a n/a 30401 5.0% 258 90639  6.1%
. n/a n/a 8954  1.5% 2:37 23463 1.6%
o1 [
79
o I

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

Estou conquistando novos espectadores?

Channel: Creator Insider Send us feedback X

First 24 hours video performance

Period since published
First 24 hours e

Desempenho do video nas primeiras 24 horas

= Publishdate: Jan 21 - May 26,2021 ~

Isso ajuda vocé a ver quais videos sdo mais atraentes IS 8 gl § Rasmycaigis
para o publico.

o
% o ) o o ° o 09 ¢°
, 000 % 0% % % o 5 0% % o
e  Procure temas comuns entre os videos com alto
e baixo desempenho.

e  Veja o que funcionou e considere mudar a estratégia & = N - e
do seu conteudo com baixo desempenho. '

Video Views Impressions - rate  duration

Top performing videos (first 24 hours) ~

I W Sneak Peek: CLIPS! 40,347 68,247 15.1% 0:46 9.3%
Combine este relatério com os nimeros de novos | = - .

b low to Accurately Rate Your YouTube Content: PROFA. 4,626 61,766 3.2% 1:52 43.8%
Inscrltos por Vldeo' I 3 he‘ 3 NEW Features for YouTube Posts! 6,640 60,332 5.4% 1:25 56.0%
I "".‘ Answering YOUR Top Questions About YouTube Shorts! 6,918 60,035 5.9% 1:38 55.4%
I 5 / Sneak Peek: NEW Studio Features! 5783 59,630 49% 0:55 66.5%

Average performing videos (first 24 hours) v

Bottom performing videos (first 24 hours) ~

R R
chtetvaiin
L I O A U
(ORI T T S O |
TLhtetvngy
Colbevtven

AR,

€ YouTube




WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

O que leva 0s espectadores a clicar?

Channel: Creator Insider Send us feedback X

First 24 hours video performance

Period since published

First 24 hours e

Ordenar por taxa de cliques de impressoes

= Publish date: Jan 28 - Jun 3,2021 ~
A taxa de cliques ajuda a medir a eficacia da apresentagao
dos videos. Use a ferramenta de comparacao de videos

Impressions click-through rate by Video v ® Top performing videos @ Bottom performing videos

de 24 horas para extrair insights sobre: o
12.0%
[ Tl’tu IOS 6.0% (2]
[ Jp %% % oo 0g 00 ¢° oo ®
e® e® % o, o, o © ..e «©® e °

P Miniaturas Oinze Feb9 Feb 23 Mar 9 Mar 23 Apr 6 Apris Apr27 May 11 May 25

Top performing videos (first 24 hours) A~ Bottom performing videos (first 24 hours) ~
e Assunto do video —

1 Sneak Peek: CLIPS! 1 Wy Understanding the YouTube Ads Friendly Guidelines: Ha_.

PR
chletvainv

.
2 a:‘_'. Answiering YOUR Top Questions About YouTube Shorts!

k‘ 3 NEW Features for YouTube Posts!

w

4 E Important Tax Requirements for Monetizing Creators ...

5 E Self Certification Update, Timed Comments Experiment, ...

F&T ]

Violence in Your Video? Here's How te Rate Your Content

Advertiser Friendly Guidelines: Firearms Deep Dive and ...

From a Pixel 1 to 20 Million Subs: The Story of BB Ki Vin...

How LEONHART Left His Job to do YouTube Full Time!

L I O W N
WA RN
TLhtetvngy
Colbevtven
AR,

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - COMPARAGOES DE VIDEOS

Qual é o desempenho geral do meu video mais recente?

<« Channel analytics Video analytics ADVANCED MODE
Consulte o Analytics para ver o desempenho e & b W )
d 0 seu Vl’d eo mai s recente This video has gottenb7r5,::j views since it was e s
b AR SRR A publis 50
Este relatério fornece uma visédo geral de: ; —— ot al il
. . ~ B Eedit affic
e Visualizag6es o e SRR — 2o e
e Tempo de exibigao o overampet 60% 1
e Inscritos
e Retengao de publico real e relativa
As métricas sao contextualizadas com o desempenho
médio do canal, o que permite saber se o desempenho
do video esta acima ou abaixo da média.
£ setings
PO Y
chletvainan

AR RRARK 4
WA RN f
(IR I SR T T I Y N}
Colbevtven
CRCRR N B
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