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WORKSHOP 5: YOUTUBE STUDIO

Ringkasan program

Elemen penyusun brand Anda, membuat

Pengantar Creator Studio dan caranya

Misi YouTube, prinsip panduan konten

: . : membantu Anda menganalisis
Berita, dan memulai strategi konten

performa channel

thumbnail yang efektif, pilihan kata kunci
judul, dan membangun komunitas Anda

Dasar-dasar YouTube Mendefinisikan brand Anda YouTube Studio

S

Cara YouTube merekomendasikan
video + Dasar-dasar Monetisasi

Strategi Konten Bincang-Bincang Kreator

Simak penuturan Bintang Baru di bidang

Memahami audiens Anda, menijelajahi Dorong interaksi dengan komunitas Berita tent o Kreat K
format video, dan menentukan pendekatan Anda. Pahami dasar-dasar ﬁ.” atentang perjalanan kreator mereka
: : ingga saat ini dan ajukan pertanyaan
A A A untuk mengembangkan konten Anda menghasilkan pendapatan di YouTube Anda
AAAA
N NN\ N
AAAA
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NN AN
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WORKSHOP 5: YOUTUBE STUDIO

Agenda

Panduan YouTube Studio

YouTube Analytics

Tanya Jawab

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Dasbor Studio

Kartu ini adalah tempat terpusat untuk
mengelola kehadiran Anda di YouTube, yang
menyediakan berita serta info terbaru
terkait channel dan platform.

Your latest upload

Your channel
First 4 days 8 hours compared to your
typical performances:
Dashboard Ranking by views 30f10 >
Views 34K 1 80%
Videos Average view duration 2:06 t 22%
Watch time (min) 87K 1 4%
= Playlists 60 TO VIDEO ANALYTICS
. VIEW COMMENTS (18;
M | Analytics 8
E Comments
Latest ppst
M8 | subtitles -
Thanks for fhe camera recommendations
S Monetization folks, they vere awesome!

Audio library

Settings

send feedback

Likes. Comments

1.2K 126

Leave a heart and reply  Add a comment
show you care!

GO TO COMMUNITY TAB

Recent subscribers
Last 28 days

News < > Channel analytics

Current subscribers

87,654

+321in last 28 days

Summary
Last 28 days
i %

Meet up with Creators in Zurich! Views 284K 19
Youtube is hosting a meetup Watch time (min) 234K 1T 9%
This month of November we're hosting a Revenue 987
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your
connections. Top videos
WATCH THE VIDEO Last 48 hours - Views
What's new
Find copyright stirkes faster in Studio

GO TO CHANNEL ANALYTICS

“Revert to original” now in Studio

Known YouTube issues

Existing channel deleted when converting to

Creator Insider < 2 abrand account

Video preview not showing when
Thlaerst customizing midroll ads

Wa

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak
peek for you of 5 new Live Control Room
features that we're launching next week!

WATCH VIDEO

3 YouTube
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Mengupload video

Upload video L — o

) Upload video

(®) Golive

[Z Create Post

2. Pilih atau tarik lalu
lepas file yang ingin Anda
upload. Jika Anda
menutup halaman upload

1. Dari Dasbor Studio, klik
ikon buat di pojok kanan
atas layar, lalu pilih ‘Upload

video' sebelum selesai memilih
setelan, video Anda akan
disimpan sebagai draf di
halaman ‘Video'.

5. Selanjutnya, kreator yang o 0

Monetization

melakukan monetisasi melalui
Program Partner YouTube akan | ..
memiliki opsi untuk menyetel [
status monetisasi dan setelan -
iklan mereka. L

— o

Upload video

A Details 2 Monetization 3

Details

Saving draft

Video elements 4 Visibility

3. Tambahkan informasi =R
yang diperlukan untuk |
video Anda, termasuk
judul, deskripsi, thumbnail,

0/100

dan mungkin tambahkan

Description (required) (2

video ke playlist
(opsional).

4. Setelah selesai, Anda juga
diwajibkan secara hukum
untuk mengelompokkan
apakah konten yang
diposting Dibuat untuk
Anak-Anak atau tidak.

Thumbnail
Select or upload a picture that shows what's in your video. A good thumbnail
—T®hraws viewers' attention. Learn more

L.
Upload thumbnail =

Playlists

Add your video to one or more playlists. Playlists can help viewers discover y

Learn more
6. Kemudian, setelah video Playists
selesai diproses, Anda sefeet
dapat menambahkan dan Audience
menged|t |ayar akhll’ dan Is this video made for kids? (required)
kartu pada video Anda.

Regardless of your location, you're legally required to comply with the Childre
Protection Act (COPPA) and/or other laws. You're required to tell us whether
for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

> ) 000/0:06

Video link F
httna*//voitin ha/X1 HRCIRTN7M O

7. Terakhir, Anda dapat memilih
setelan visibilitas, termasuk
menjadwalkan video Anda untuk
waktu dan tanggal rilis tertentu.
Setelah Anda siap, cukup tekan
publikasikan.

Upload video




WORKSHOP 5: YOUTUBE STUDIO

Memulal Live Stream

New stream

_» 3. Dari sana, masukkan judul, deskripsi,
2a. Kreator yang WEBCAM STREAM MANAGE setelan privasi, dan kategori streaming baru.

[5] Upload video ?enggunakz?;{?bc:m . Anda juga dapat menjadwalkan streaming
—> dia;lilssi E?r??]gla:nar‘:ve car Webcam stream info .l%ntuk penayangan pada lain Waktu dan, ‘
dan, dari sana, akan dapat jika Anda adalah streamer rutin, akan ada opsi N
mengedit metadata dan I untuk menyalin setelan streaming sebelumnya. R
sumber audio/visual Public Sebelum melakukan live streaming, Anda juga .
mereka. perlu mengelompokkan apakah konten yang
1. Dari Dasbor Studio, klik ikon o) Sttt di-streaming Dibuat untuk Anak-Anak atau tidak,
buat di pojok kanan atas layar, Auience serta meninjau setelan pembatasan usia Anda.
lalu pilih ‘Live Streaming’. ... Is this video made for kids? (required)

Setelah siap, Anda

dapat mengelompokkan

apakah konten yang O Yes,its made for kids
2b. Sementara itu, kreator yang di-streaming Dibuat untuk ) o B A . i i
menggunakan software untuk Anak-Anak atau tidak, 4. Dari sana, Anda akan membuka Dasbor Live Streaming,
streaming seperti OBS harus serta meninjau setelan v Age restriction (advanced) tempat Anda dapat menyelesaikan setelan, mempratinjau feed
memulai dengan mengklik pembatasan usia Anda kamera, dan, jika sudah siap, melakukan live streaming.
“streaming” di bagian tengah sebelum melakukan live MORE OPTIONS
halaman streaming.

WEBCAM STREAM MANAGE

€ YouTube
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Mengelola kolekst video

Tab Video memungkinkan Anda Yideos
meninjau semua video di
channel Anda, serta berisi i
sejumlah metrik dan opsi - T Fiter
penyesuaian. [eramer’ Vieo visiilty o
Dashpoard . _
) XD Blocked X Ineligible S‘;"r"’:'ogrzw'a'"‘ Jun 22,2019
Videps
ARG $ on None Jun 19,2019
Comments
Public & Ineligible Age restriction May 1,2019
None Apr 10,2019

© Fudlc

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Mengelola kolekst video

Buat perubahan pada informasi
video seperti judul, deskripsi,
atau thumbnail kustom

Periksa data performa video melalui
YouTube Analytics

Pangkas rekaman video, tambahkan layar
akhir, kartu, mid-roll, dan banyak lagi.

Tinjau komentar video dan filter
menurut kriteria termasuk status
Pelanggan/Subscriber

Periksa subtitel video dan teks kiriman
komunitas

Analisis status monetisasi video Anda
dan setelan pengaktifan iklan

Tetapkan kebijakan Content ID Anda dan
tinjau setiap kecocokan konten yang ada

Channel videos

leo

Details

Analytics

Editor

Comments

Subtitles

Monetization

Rights management

Video details

Basic Advanced

Title (required) @

Description ®

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail stands out and draw

attention. Learn more

Halaman Detail Video

Video link

Filename

ws viewers'

Playlists
Select

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Mengelola komentar

Public Held for review 0 Likely spam 0O
Tab Komentar adalah tempat Channel comments
blic jeld for review ikely spam
terpusat untuk mengelola - I" el s—
. . = Filter
komentar di seluruh video =
+ 24 seconds ago
Anda' BF  Dashboard
REPLY  Oreplies v ® 9 @
D tdeos Search
' 0 — i + 2 months ago — - e
Komentar publik’ adalah = elaytses Contains questions Frow
komentar yang terlihat oleh @ sty Y EpeES e . R
semua Orang E Comments " Ementiesge Subscriber count
M8 Ssubtitles REPLY ® 5 ] Response status
Komentar dapat ‘ditahan §  wonstastin amenese
untuk ditinjau berdasarkan ooty w W W W
setelan Anda (mis. daftar + 1 morth ago
kata-kata yang diblokir)
0 seings REPLY i Ll L 4
- 2 weeks ago
‘Kemungkinan spam’ adalah BB send eedback
tempat Anda menemukan
semua komentar yang telah
diidentifikasi dan diblokir

secara otomatis oleh
sistem kami.

3 YouTube
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Mengelola komentar

—
Your channel
B8 Dashboard
IO videos
= Playlists
M Analytics
B comments
BB Ssubtitles
$  Monetization
Audio library
* Settings
B  sendfeedback

Settings

General
Channel
Upload defaults

Community

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words @

rugs €  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube
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Mengelola subtitel

Filter ‘Komunitas’ untuk
subtitel kontribusi Filter ‘Dipublikasikan’
penggemar, serta untuk trek subtitel

‘Draf’ adalah tempat
Anda akan menemukan
subtitel yang tidak

memungkinkan Anda yang ditampilkan di
meninjau dan menerima seluruh video Anda.
kiriman tersebut.

dipublikasikan dan belum
diupload ke channel.

Tab Subtitel adalah

tempat Anda akan : :
P ‘ - All Drafts Community Published
menemukan
informasi terkait
pemberian tekS Channel subtitles
Al Drafts Communit) Publishe * <
tertutup atau S i
”SUbtiteln yang Anda e 1 A Nov 12,2019 Nov 12,2019
atau audiens Anda -
B B i English (United Kingdom) (title and description language EUDlched[§s ADD
berikan untuk video B e e o) ’
= Playlists 1 v Nov 5,2019 Nov 5,2019 - =
Anda. '
M  Analytics
‘semua' SUbtiteI akan E Ccomments 2 v Nov 1,2019 Nov 12,2019 i =
memberi tampilan setiap B subtitles
video dengan minimal satu S wonetzaton Ty Oet28,2019 Oot20,2009
trek subtitel.
Hudio lrary 1 v Oct 18,2019 Oct 18,2019 - =

3 YouTube
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Mengelola subtitel

Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE
Channel subtitles
All Drafts Community | Published <
Video Languages Upload date Modified on Title & description Subtitles.
Your channel
| Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
IO videos English (United Kingdom) (title and d language) | :;";':::‘;‘: H ADD
= Playlists 1 v Nov 5,2019 Nov 5,2019 - ]
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - =

3 YouTube
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Copyright Match Tool

Jika memenuhi syarat
untuk Copyright
Match Tool kami,
Anda akan melihat tab
Hak Cipta di sisi Kiri
antarmuka Studio.

Di sini, Anda dapat
meninjau kecocokan
yang dilaporkan

oleh alat kami dan
mengambil tindakan
terkait upload ulang
konten Anda.

‘Kecocokan’ akan
memberikan daftar

upload ulang konten
Anda

Jika Anda meminta
penghapusan video, video
yang relevan akan muncul di
‘Permintaan penghapusan’

‘Pesan’ adalah hub
komunikasi untuk saling
terhubung antara channel

Anda dan channel yang
mengupload ulang

‘Arsip’ berisi semua
video yang telah Anda
laporkan demikian
(Anda masih dapat
memilih untuk
mengambil tindakan
pada lain waktu)

Matches Removal requests Messages Archive
Channel subtitles
Al Drafts Community Published a <
Video Languages Upload date Modified on Title & description Subtitles.
Your channel
1 A Nov 12,2019 Nov 12,2019
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) :‘z’:::;‘: H ADD
opt
= Playlists 1 v Nov 5,2019 Nov 5,2019
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019

3 YouTube
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Copyright Match Tool

Arsip: Memindahkan
kecocokan yang ditemukan
ke tab Arsip tanpa
mengambil tindakan pada
video tersebut. Anda masih ~
dapat mengambil tindakan m @ F
nanti jika ingin

Anda dapat Channel subtitles
menampilkan menu
tindakan dengan
mengarahkan kursor o anndl
ke video, atau dengan v R Nov 12,2019 Nov12,2019 =
menggunakan kotak
centang di sebelah kiri
setiap judul, jika ingin
memilih beberapa video.

All Drafts Community Published

Video Languages Upload date Modified on Title & description Subitles

Dashboard

Published

Videos English (United Kingdom) (title and description language) by Creator.

-]

Options

Playlists 1 v Nov 5,2019 Nov 5,2019 = =

L]

Analytics

— 2 v Nov1,2019 Nov 12,2019 - -

Pesan: Mulai hubungi
channel yang
mengupload ulang video
untuk memberi tahu
bahwa konten upload
ulang tersebut telah
teridentifikasi

Subtitles
1 v 0Oct 29,2019 0ct 29,2019 - -

« @ O 8

Monetization

-]

Audio library
1 v Oct 18,2019 0Oct 18,2019 - =

3 YouTube
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Tab Monetisasl

Jika Anda melakukan monetisasi, tab Monetisasi akan
menampilkan ringkasan monetisasi, beserta tab yang

memungkinkan Anda mempelajari sumber pendapatan
tertentu.

Channel monetization

Overview Merchandise Memberships Supers FameBit

Your channel Earn money from your YouTube channel

See all the ways you can earn money for what you love to do

B8 Dashboard Video advertising
Once your channel is approved for monetization, advertisers can start running ads on your videos.
D videos See more 4
= Playlists Merchandise
You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.
o See more
M Analytics
Memberships
E Comments N B B
Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.
See more
B8 subtitles
Supers
$ Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers
See more [4

@ YouTube
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Tab Monetisasl

Channel monetization

Your channel

BE  Dashboard

Jika saat ini tidak D videos
melakukan

o o = Playlists
monetisasi, Anda
akan melihat halaman M analytics Grow with YouTube
landing yang berisi
tat kel k d B comments As a YouTube partner, you'll be eligible to earn money from your
? CLUSRC aya .an an’ videos, get creator support, and more. Learn more
jika relevan, sejauh B subtitles
To get into the YouTube Partner Program, your channel needs 4,000 public
mana Anda s Monetization watch hours in the last 12 months, and 1,000 subscribers. Your channel will
memenuhi also get reviewed to make sure it follows YouTube monetization policies.
persyaratan Prog ram Audio library What if | already started the application? (3)
Partner YOUTUbe' 0 subscribers X 0 public watch hours
1,000 needed 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube
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Mengubah setelan dan default

Untuk mengakses setelan
channel, mulai dengan
mencari ikon roda gigi di kiri
bawah layar; mengklik

di sini akan membuka
submenu setelan.

Q Settings

€ YouTube
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Mengubah setelan dan default

Settings
General Basic info Advanced settings Branding
Channel
Name
| o Upload defaults
l—o Permissions ' Keywords
. X
l—o Community
- R
Country
United States
CUSTOMIZE CHANNEL [F
- -

3 YouTube
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Bagaimana cara menempatkan midroll?

Harap diperhatikan bahwa
midroll hanya tersedia
untuk video berdurasi

10 menit atau lebih.

1. Dari halaman detail
video, pilih tab monetisasi

dan di bawahnya, klik
hyperlink ‘tempatkan
secara manual'.

e

Channel videos

Your video

bulk m10n interaction A v2

Details

Analytics

Editor

Comments

Subtitles

Monetization

/7
1]
]
=]
=
$
[

2 - B

Other features

Settings

What's new

Send feedback

Creator Studio Classic

Video monetization

Monetization

$ On

Type of ads (9

Display ads

Skippable video ads

Location of video ads (2

Before video

Overlay ads

Non-skippable video ads

[] During video

By default, we optimize ad breaks to match natural gaps in your video.

After video

UNDO CHANGES

Sponsored cards

SAVE

3 YouTube
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2. Tindakan ini akan membuka
Editor Studio, tempat Anda dapat
mmme Membuat perubahan spesifik pada
jeda iklan di tengah-tengah video
(alias midroll):

Bagaimana cara menempatkan midroll?

$  Adbreaks

+ AD BREAK

Adbreak W

Adbreak W

PLACE AUTOMATICALLY

Ad starttime; | 0113

Ad start time: ‘ 02:25 |

@ Ad breaks show where you want ads, but don't guarantefe ads will
appear. Learn more

03:00:00

DISCARD CHANGES

o e Q

06:00:00 10:10:04

04:10:15 M\ UNDO ™ REDO
00:00:00
$ | |
1 n|.
. i ,,,,ll,,,l,-,',,, "ll .l
J

RO A (L PRI I T

3 YouTube
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Bagaimana cara menangani klaim hak cipta?

1. Mulai dari koleksi video, buka video yang telah diklaim, lalu klik kolom Batasan.

Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
XD Blocked X Ineligible f‘:pr’:(')gr:‘da'm Jun 22,2019
Lu Videos
M Analytics
@ Public $ Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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Bagaimana cara menangani klaim hak cipta?

2. Tindakan ini akan membuka submenu info hak cipta, yang

memungkinkan Anda:

Video: big circle test n @ X
Copyright summary and status

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Channel impact Visibility Monetization
© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more
The content identified in your video is listed below, along with details and actions.
Content used Claim type Impact on the video Actions
A Big Circle J' @ Video cannot be monetized SELECT ACTION ¥
Coalhouse Walker
Copyright owner's policy Copyright owners
@_)) Tracked in some territori YT TestLabel, henh

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

3 YouTube
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Bagaimana cara mengelompokkan channel saya sebagal "Dibuat
untuk Anak-Anak?"

Settings
General Basic info Advanced settings Branding
Dari halaman setelan channel, Channel
pilih tab channel, lalu klik submenu RIGISES
. s Upload defaults Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify
Setelan IanJ utan. Dl sini, Anda dapat each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.
mengelompokkan status channel Permissions
sebagai Dibuat untuk Anak-Anak. Do you want to set your channel as made for kids?
i i i f Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
F.)er| J d I perhatl kan ba hwa Jlka Anda Community (COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
tidak melakukan pengelompokan made for kids?
di tingkat Channel, Anda harus O Yes, set this channel as made for kids. | always upload content that's made for kids.
meninjau dan mengidentifikasi (O No, set this channel as not made for kids. | never upload content that's made for kids.

setiap video yang diupload ke
channel.

(® 1want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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Agenda

Merangkum informasi dasar

Kartu analisis audiens

Perbandingan video

@ YouTube
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Ringkasan

Meninjau jumlah waktu tonton, penayangan,
subscriber, dan pendapatan

Gunakan tab Ringkasan untuk meninjau jumlah waktu
tonton, penayangan, subscriber, pendapatan, dan data
real-time. Klik setiap metrik untuk memperbarui diagram di
bawahnya.

Di samping tab Ringkasan, Anda dapat mempelajari lebih
dalam setiap bagian Analytics berikut:

e Jangkauan: Tayangan, CTR, Penayangan, Penonton Unik,
dan Sumber Traffic

e Interaksi: Waktu Tonton, Rata-Rata Durasi Tonton

= D3 Studio™

nnnnnn

55 osshon

zzzzzzzzzzzzzzzz

Channel analytics

Overview Reach Engagement  Audience

How did my channel do last week? How's this week going o far?

Looking good! Your channel is getting about the same
number of views as usual.

Your channel has gotten 1,165,478 views so far this week—similar to the 1,100,000~1,200,000 it usually gets by
this time of the week

Views Subseribers A
1.2M @ +10.2K ©
bout the same as usual 750.5 mare than usual 812 ess than usual
This week o Typical
23M
s
o o

SEE MORE

ADVANCED MODE

Jun 14 -17,2021
This week

Realtime
© Updating lve

3,758,064

Subseribers

SEE LIVE COUNT

628,253
Views - Last 48 hours

st

Topvideos  Views

To] menewandingo 250777
My Job is YouTube: 39306
E Shorts Expansion & .. 27,993

SEE MORE

Latest videos

e Audiens: Penonton yang Kembali, Penonton Unik, Subscriber,
Demografi, Penonton yang Tumpang-Tindih

e Pendapatan: Estimasi Pendapatan, RPM, CPM Berbasis Pemutaran

@ YouTube
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Ringkasan

s @ x

Chamel
. Creator Insider COMPARE TO...

Mar 15 - Apr 11,2021
Last 28 days

Mempelajari lebih dalam dengan mode
lanjutan

Traffic source

ViewsbyVideo  ~

Geography  Viewer age

Viewer gender

Select secondary metric v A Unechat v paly

Saat mengklik mode lanjutan atau “lihat
selengkapnya’, Anda akan dapat mengakses:

e Perbandingan

Overview Revenue Interactions. Cards

Watch time (hours) Your ibers gained Card clicks 3 Mar 29,2021 Apr2,2021 Apr7,2021 Apri1,200

[ ] G ru p Views Your transaction revenue Subscribers lost Cards shown
Average view duration Transactions Likes Clicks per card shown

Impressions
Watch time clckthrough

Views & (hours) Subscribers Impressions

Average percentage viewed Your revenue per transaction Dislikes Card teaser clicks

280,325 6,906.7

6,660 1,745,574

. Subscribers Your YouTube Premium revenue Likes (vs. dislikes) Card teasers shown
[ ] FI Iter Videos added Your estimated ad revenue Shares Teaser clicks per card teaser shown
Videos published YouTube ad revenue Comments added

69510 248% 14855 215% 136674

a7613 17.0% 10032 145% 51497

07% 76% 17982

Your estimated DoubleClick revenue Endscreens

0% 61% 108771

Reach Your estimated AdSense revenue Playlists Ed e danat didse

g s 88008
Adimoressions End screen elements shown

2
Impressions click through rate cru otond Clicks per end screen element shown)

Playback-based CPM

Impressions

%

36584

- 70881
Unique viewers
playbacks o : s2178

Average views per viewer
RPM

Premium

YouTube Premium views

YouTube Premium watch time (hours)

.0, 3 YouTube
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WORKSHOP 5: YOUTUBE STUDIO

Anallsis audiens

Membantu memudahkan Anda memahami performa
video dan channel

Gunakan kartu analisis audiens untuk membantu mendapatkan ide video baru
atau memberi konteks pada tren performa di channel Anda sendiri.

e  Channel lain yang ditonton oleh audiens Anda: Hasil diurutkan
berdasarkan jumlah penonton yang menonton kedua channel
secara rutin dalam 28 hari terakhir

e Video lain yang ditonton oleh audiens Anda: Diberi peringkat
berdasarkan jumlah penonton Anda yang menonton video ini
dalam 7 hari terakhir

e Video yang dicari orang: Penelusuran teratas terkait channel
Anda saat pengguna mendapati bahwa konten tidak memuaskan,
A A usang, atau tidak tersedia

Other videos your audience watched
Last 7 days

fecou=a

-+ Wear a mask. Help slow the spread of Covid-19

se6wemE

*ee=®ve  Google * 313,8 rb x ditonton ¢ 5 hari yang lalu

Yinentch Meet Google Arts & Culture | #GoogleArts.
arts cultre Google Arts & Culture « 327,6 rb x ditonton * 5 hari yang lalu

Israel Kamakawiwo'ole’s 61st Birthday
Google Doodles * 515,6 rb x ditonton « 6 hari yang lalu

Celebratina Selena Quintanilla
Google Doodles * 190,6 rb x ditonton + 1 hari yang lalu

G008l | angston Hughes' 113th Birthday
Google Doodles * 271,9 rb x ditonton + 3 hari yang lalu

Experimental Send us feedback < 173 >

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Anallsis audiens

Kapan penonton Anda membuka YouTube

Kartu analisis ini memungkinkan Anda melihat waktu online
audiens Anda. Pertimbangkan untuk menggunakan analisis
ini untuk menjadwalkan live stream dan premiere video.

Perlu diperhatikan bahwa tidak diketahui apakah waktu
publikasi berpengaruh langsung terhadap performa
video dalam jangka panjang.

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\

When your viewers are on YouTube
Your local time (GMT -0400) - Last 28 days
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WORKSHOP 5: YOUTUBE STUDIO

Anallsis audiens

. Channel: Creator Insider Send us feedback X
M od e La nj u ta n First 24 hours video performance

Period since published
First 24 hours

= Publish date: Nov 26,2020 - Apr 4,2021 ~

Alat perbandingan baru memungkinkan Anda melihat S
seberapa baik performa video Anda dalam jangka
waktu tertentu setelah diupload.

150K

® g0 00 e0 O o oo % © 000000090°°°Ooo°¢b

Nov2s Dect Dec17 Jans Jania Jan2s Febs Feb16 Feb2s

Mar30

Video Views Impressions. durati

Top performing videos (first 24 hours) ~
| 2 anYou onetize AduContent o YouTue?Hers aom sam e s o
| - NouTs i v o sy Seon 00 am . st wn
| R T — oo s003 s 8 s
| 5 BEE o Toxveqremens o wonszng s 0 o0 ss910 - 2 oo

Average performing videos (first 24 hours) L

ot i iee (3ot 24 ) A

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\
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WORKSHOP 5: YOUTUBE STUDIO

Anallsis audiens

¥ @ X
Channel
Creator Insider <. | COMPARE TO..
— S Jan 5 - Apr 4, 2021
= Filter Last 90 days ad
Video Traffic source Geography Viewer age Viewer gender Date Subscription status Subscription source More v
Views by Video ¥ Select secondary metric ¥ »~/ Linechart Daily
30.0K
20.0K
10.0K
0 'N h - p—— E&-—
‘ Jan 5, 2021 Jan 20, 2021 Feb 4,2021 Feb 19, 2021 Mar 5, 2021 Mar 20, 2021 Apr4,2021
‘ Impressions
° Watch time Your estimated click-through
Video Views (hours) Subscribers revenue Impressions A rate A

NN AN
AN N A AN
N N\NAN
A A A A\

@ YouTube




WORKSHOP 5: YOUTUBE STUDIO

Anallsis audiens

—
s @ X
Channel
Creator Insider < ] Bearch across your channel Q
— . ALL VIDEOS GROUPS
—  Filter
Suggested comparisons
Video Traffic source Geography Viewer age Viewer gender Date Subscription status Subscription source Period-over-period
C
o Compare the selected period to the preceding period ®
E Year-over-year
Views by Video v Select secondary metric v Compare the selected period to the same period last year

10.0K

o First 24 hours video performance
30.0K ®o Compare how each video performed during the first 24 hours
Recent

Creator Insider Dec 6, 2016
20.0K Channel Created

Expanding Content Eligible for the Green I... Mar 31, 2021

Video Published

e —

Testing New Designs for the Dislike Butto... Mar 30, 2021
/\h T m g
la Jan 5, 2021 Jan 20, 2021 Feb 4,2021 Feb 19, 2021 Mar 5, 2021 Mar 20, 2021 Apr4,2021

Impressions
Watch time Your estimated click-through
Views ¥ (hours) Subscribers revenue Impressions A rate A

@ YouTube
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WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Menyesuaikan laporan

_ Jangka waktu:

e 24jam pertama

Channel: Creator Insider Send us feedback X

First 24 hours video performance .
P e 7 haripertama

Period since published
First 24 hours v

= Publish date: Nov 26, 2020 - Apr 4,2021 ~

e 28 haripertama

® Top performing videos ~ ® Bottom performing videos

Metrik Perbandingan:

30.0K

e Penayangan

e Tayangan
® o0 00 e0 o o°00'0‘ 000000geo°°°ooo°fo yang

0
Nov 26 Dec8 Dec17 Jan5 Jan 14 Jan 26 Febs Feb 16 Feb 25 Mar 9 Mar 18 Mar 30 C
Impressions Average
° click-through Average view percentage
Video Views Impressions rate duration viewed
Top performing videos (first 24 hours) ~ (] AV D
1 % Sneak Peek: CLIPS! 40347 68,247 15.1% 0:46 9.3%
[0}
E Rata-rat
2 E Can You Monetize Adult Content on YouTube? Here's Ev. 8,091 51,402 43% 125 35.8% ® ata-rata % Penayangan
3 YouTube Algorithm Answers: Upload Frequency, Demon... 7,666 61677 52% 344 50.2%
o
4 ag‘;,* Answering YOUR Top Questions About YouTube Shorts! 6918 60,034 5.9% 1:38 55.4%
5 &’;“m“.’. Important Tax Requirements for Monetizing Creators O.. 6120 53910 53% 253 39.8%

Average performing videos (first 24 hours) v

Bottom performing videos (first 24 hours) ~ u YOUT“he



WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Performa video

.
° stlldlo Search across your channel

& Cchannel analytics

Video analytics

Overview Reach Engagement Audience

Views are up 70%! More regular viewers are choosing

Your video to watch this video, and they're watching longer than
YouTube Algorithm Answers: Upload..
usual, helping to increase its reach on YouTube
£ pant recommendations.
M Analytics
e Editor Views Watch time (hours) Subscribers
77K © 4771 © +97
a Comments 3.2K more than usual 277.1 more than usual
B8 subtitles
@ This video Typical performance
$  Monetization 9.0k
6.0K
0K
0 a 8 12 16 20 24 hours :

[E] (® B creATE °

ADVANCED MODE

Jan 7 - 8, 2021

First 24 hours

Realtime
@ Updating live

41

Views - Last 48 hours w

Las ald altd 1ol

48h Now
Top traffic sources Views
Suggested videos 26.8% | I
YouTube search 220% | 1 hn
Browse features 171% w |
Channel pages 173%  ymow
External 4.9% 11
SEE MORE

ARV VR V4

ARV VR V4

AVARRVER VR V4

ARV VR V4

AVARRVE . v V4

ARV VR V4

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Performa video

@ X
£ 4 W Creator insider / Video LV Creator insider / Video
A YouTube Algorithm Answers: Upload Frequency, De... & : Behind the Algorithms - How Se... @
o Jan7 - 8,2021 o Apr 15 - 16, 2021
=  Filter First 24 hours v = Filter First N
Video Traffic source More ~
Views by Video v Il Mult-metric table
9.0K
6.0K
30K
0
0 4 8 12 16 20 24 hours
Average
(+] Subscribers percentage Average view Watch time
Video gained viewed duration Views (hours) Subscribers
(®) YouTube Algorithm A s: Upload Freq y, Dem... 146 49.8% 3:44 7,666 4771 124
(® Behind the Algorithms - How Search and Discovery W... 39 35.5% 4:16 6,008 428.8 27

ARV VR V4

ARV VR V4

AVARRVER VR V4

ARV VR V4

AVARRVE . v V4

ARV VR V4

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Perbandingan video

Saat menganalisis laporan, Anda sebaiknya:

e Mengurutkan dengan tepat

e Temukan polanya

e Mengetahui apa yang berperforma baik HOW TO USE

dan buruk ANALYTICS

e Menggunakan beberapa laporan untuk
mendapatkan gambaran lengkap —

er———

=

R
chlervinng
Clehvtvenan
CIRCC I B S O B |
Yt vivgn
Colbevtven

ARSI

€ YouTube



http://www.youtube.com/watch?v=J1t34uTT0iA
http://www.youtube.com/watch?v=J1t34uTT0iA

WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Bagaimana penonton menemukan konten saya?

| X
Sumber traffic memungkinkan Anda © v -
mengetahui dari mana penonton
menemukan video Anda e -

Hal ini dapat membantu Anda mengetahui apakah
format atau serial tertentu ditampilkan secara berbeda.

e Temukan tema di antara video yang ditampilkan
di halaman Disarankan, Penelusuran, dan Beranda ° e

impressions @ rate © Views A duration (minutes) A

e Pertimbangkan untuk melakukan perubahan pada I T s
strategi pengemasan konten Anda berdasarkan |

tempat video ditampilkan (m]s. optimalkan © Traffic source types 4 25170 I e 5

Watch time - Last 90 days

230 51200 3.4%

130,024 3.4% 15123 2.5% 304 6617 31%

deskripsi untuk Penelusuran dan thumbnail P—— i m e
Untuk Beranda) Direct or unknown 2.6 [N

I Extemal 191% [N
Channel pages 79%
TULHILE . Notifications 6.1% -
chtetving 1
Clehvtvenan | SEEMORE

(ORI T T S O |

TLhtetvngy

Colbevtven
AR,

€ YouTube




WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Apakah saya menarik penonton baru?

Channel: Creator Insider Send us feedback X

First 24 hours video performance

Period since published
First 24 hours e

Performa video selama 24 jam pertama

= Publishdate: Jan 21 - May 26,2021 ~

Hal ini dapat membantu Anda mengetahui video mana imprssonsbyvideo - # Togperornig ieor 8 Bt geformin daes
yang memiliki daya tarik besar. " e

) ° 0 ° e© ¢©
‘ . 00 % 50 % % % o ¢ | o® %0 % o
e  Temukan tema di antara video yang
berperforma tinggi dan rendah

e  Bereksperimenlah dengan strategi yang paling

(+] click-through Average view percentage
. . Video Views Impressions rate duration viewed
efektif dan pertimbangkan untuk mengubah ———

fop performing videos (first 24 hours) ~
strategi konten berperforma terendah |+ R s
I 2 % How to Accurately Rate Your YouTube Content: PROFA. 4,626 61,766 3.2% 1:52 43.8%
Gabungkan laporan ini dengan Subscriber yang | - B snrnmrornonsons
D I pero I e h d a rl VI deo . I a4 3".:‘ Answering YOUR Top Questions About YouTube Shorts! 6918 60,035 5.9% 1:38 55.4%
I 5 /ﬁu‘f_’i Sneak Peek: NEW Studio Features! 5,783 59,630 49% 0:55 66.5%

Average performing videos (first 24 hours) v

Bottom performing videos (first 24 hours) ~

R R
chtetvaiin
L I O A U
(ORI T T S O |
TLhtetvngy
Colbevtven

AR,
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WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Apa yang mendorong penonton untuk mengklik?

Channel: Creator Insider Send us feedback X

. . . First 24 hours video performance CONGARIROR
Urutkan menurut rasio klik-tayang dari

Period since published

= Publish date: Jan 28 — Jun 3,2021 ~

tayangan First 24 hours e
Impressions click-through rate by Video v ® Top performing videos @ Bottom performing videos
Rasio klik-tayang dapat membantu Anda melihat
o . o
seberapa efektif pengemasan video Anda. Gunakan
alat perbandingan video 24 jam untuk mendapatkan
6.0%
L , () ° a 0o 00 ¢ g0 ®
analisis tentang: 0®e® % o, 9, © 9% ¢ B o 9 % 006" % e %
OJ:;'i 28 Feb9 Feb 23 Mar 9 Mar 23 Apr 6 Apris Apr 27 May 11 May 25
e Pemberian judul
Top performing videos (first 24 hours) A Bottom performing videos (first 24 hours) A
) Thum bnail 1 Sneak Peek: CLIPS! 1 Understanding the YouTube Ads Friendly Guidelines: Ha...
.
2 a‘:: Answering YOUR Top Questions About YouTube Shorts! 2 n Violence in Your Video? Here's How to Rate Your Content
e Topik video ==
3 k‘ 3 NEW Features for YouTube Posts! 3 m Advertiser Friendly Guidelines: Firearms Deep Dive and ...
4 E’. Important Tax Requirements for Monetizing Creators O... 4 From a Pixel 1 to 20 Million Subs: The Story of BB Ki Vin_..
5 m".: Self Certification Update, Timed Comments Experiment, ... 5 grat How LEONHART Left His Job to do YouTube Full Time!

R R
chletvinn
L I O A U
(ORI T T S O |
TLhtetvngy
Colbevtven

AR,
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WORKSHOP 5: YOUTUBE STUDIO - PERBANDINGAN VIDEO

Bagaimana performa video terbaru saya?

Buka Analytics Video untuk melihat performa
video terbaru Anda

Laporan ini akan memberi Anda ringkasan tentang:
e Penayangan
e Waktu Tonton
e Subscriber
e Retensi audiens dan retensi audiens relatif

Metrik ini diberi konteks sesuai performa channel yang
biasanya, sehingga Anda dapat melihat kapan video ini
berperforma rendah atau tinggi.

R R
Chletvinag
L I O A U
(ORI T T S O |
LN S SR T I B B
Colbevtven

ARSI

<« Channel analytics

Your video

Answering YOUR Top Questions

7 Dpetails
M  Analytics
B editor

B comments
B8 subtitles

$  Monetization

B settings

Abo.

Video analytics

overview Reach Engagement Audience

This video has gotten 75,447 views since it was

published
Views Watch time (hours) T
75.4K © 1.6K @ +1.6K
457K more than usual 919.6 more than usuat
® This video Typical performance
a0.0K
o0
a0k

Interest in your content - Since published

Key moments for audience retention

Average view duration

1:16

Average percentage viewed

43.1%

@

258
SRS o Thisvideo - Typicalperformance Chart guide &

Mar 25,2021 — Now
Since published

Realtime
® Updating live

50

Views - Last 48 hours

ey ©
aon

search
Channel pages
Browse features
Playlist page

Other YouTube fe.

SEE MORE

ADVANCED MODE

bl il

Views

280% Laue
240% el
200% 0l
14.0% szl
60% i .

€ YouTube
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