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YouTube Studio & a1 # gfAATEr
STeTehT R IHAT SEAHTS dich dedel ohl

YouTube T H&HHG, YouTube T @Y &1 YT 88 IR T, dfEAT & foU 3R
& TR H IS e aTel [Aged, 3R Yl ST, TSeel A AR il & [T
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YouTube Studio T SEd#T
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YouTube Analytics
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Studio T 22TEIS

g YouTube W HISIG 39 Shiecc Hl Heel

g9 &, TET 39 Tolehid, TATER, 31T Jad
T I3 379ST FT ATFASRT HeTcl g

379X T H IS ITSST IToT T&T &, o 3Tt

Your latest upload

SHE ST=AhRY YouTube 3 #Hisg srgafar #1¢
# fe@eft. 37 1S 1 JgT @1 ST THhcT .

I F IS IR FEA T
3TNE fhT ITT Sleee HI WHIAT & TR F

STAHIT FHEIT §. ST 37eITaT, 3 IS AT
JHThST AT Flece P THIFHH ! SgaX FHIET H
HGE Fel dTel Tolcthia T U Ve ¢ S 8.

Tl &1 & W' F1S T 379 YTl J 3 AT

Audio library

Your channel
First 4 days 8 hours compared to your
typical performances:
Dashboard Ranking by views 30f10 >
Views 3.4K 1 80%
Videos Average view duration 206 t22%
Watch time (min) 87K 149
Playlists
Y GO TO VIDEO ANALYTICS
. VIEW COMMENTS (18)
M | Analytics
E Comments
Latest ppst
M | subtitles :
Thanks for fhe camera recommendations
$ Monetization folks, they Yere awesome!

News < >

Meet up with Creators in Zurich!
Youtube is hosting a meetup

This month of November we're hosting a
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your

connections.

WATCH THE VIDEO

What's new

Find copyright stirkes faster in Studio

“Revert to original” now in Studio

Creator Insider <2

Likes Comments
1.2K 126

Leave a heart and reply  Add a comment
show you care!

GO TO COMMUNITY TAB

Settings

I_mmm—

HEET T STeThRY AT &

Recent subscribers

Last 28 days

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak

peek for you of 5 new Live Control Room

features that we're launching next week!

WATCH VIDEO

Channel analytics

Current subscribers

87,654

+321 in last 28 days

Summary
Last 28 days
Views 23.4K 1 9%
Watch time (min) 23.4K 1 9%
Revenue $987

Top videos

Last 48 hours - Views

GO TO CHANNEL ANALYTICS

Known YouTube issues

Existing channel deleted when converting to
abrand account

Video preview not showing when
customizing midroll ads

€ YouTube
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Upload video

A Details

2 Monetization

Details

3 Video elements

) Upload video

(®) Golive

[Z Create Post

1. BRI & TaH TR 1T et
# Studio & SREE W AT 3R
'TATY HTShIT YT TFereh Y
3R AT 3es

HT o

5. 3 fhued YouTube Partner
Program & #gg & HHATS I B
& 37¢ HHTS FIT FT e 3R
Taamget T AT A T I

1 fashey e

Upload video L — o

2. for WIgel &l 3TellS F&AT
3 oo e sa die siic
BNE. AT Fofod 5 TROT 1 T
R forar, ifEat 3rdels avar
T ufehaT §g FeT IX, 3T
A g F IR W AT &Y
9T W fggem.

4. 3 TG, 39T 31T
%Ua-ézﬁa;aa i S-ﬁ'ﬁ?l'aw_{?ﬁ

Saving draft

4 Visibility

Title (required)

g -
0/100 ' E i

Description (required) (2

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail

BN, S TP GeAGAT QYA v viewers atenton Lean more

3 I Plece gTal & for g
& AT G, Flofe & HeToh
VT AT Y &

6. Az B MR G @Y
SATeY & §TG;, 3TIeh! U ThieT
3 7S Sirsey B gRET frer
ST,

. =
] 18 L
Upload thumbnail —— 7_-

Playlists
Add your video to one or more playlists. Playlists can help viewers discover y

Learn more

Playlists
Select

Audience
' —
Is this video made for kids? (required)

Regardless of your location, you're legally required to comply with the Childre
Protection Act (COPPA) and/or other laws. You're required to tell us whether
for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

> ) 000/0:06

Video link F
O

httna-//vaiti ha/X1 1H12CIRTN7M

7. 3T&R H, 3r9enT ottt g1am foh
3mqenr s fha fow. sad aifsan
T ATY A T [ahod off AT &
AfSAT T A A o forg, 3TaeT
ST T Refet et S aIE 3R
THY AT g1 A el S A h
aTe;, 'afeerer &Y W fobeleh il

Visibility
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GIEE] TEIH Y& el

_, 3.3H% §1G, 3YeiT 515 TEH & v ersed,

2a. T FHT SEIATST WEBCAM STREAM MANAGE =i, Tierar afeer, 3R Fearr gof. ©H
ook iChrauciec el ol g foet ar w7 & farw off dsge foram
= aﬁﬁﬁs@"ﬁﬁﬁm“w Webcam stream info mm%sﬂ?m,mﬁﬁwwﬂ

TFeleh <. g1 d Herser T aTel FoRUeH & UTH, 319+ el TEIAaT

3R st/ fagprar e R AR T Y I Y 7 e 3t ST . 3T

H 9GolTd Y Tl 8. Public FEHT & Y A Tgel 3! TE 37 ToTer
11@?%@““% 3 schedule for later mﬁ?mﬁmaﬁﬁﬂ?ﬁvam%m
#, Studio ¥ SREIS WS¢ 3R Audionce T T
AU MBRARBFAF RS &1, 39+ T % T, 397 A I areidr dr
3 AT FATHT L& HT Toi. QT o oft Srer et gam.

ST ISl ol TC T oled B 5

a_l_d_’ m ﬁ; Yes, it's made for kids - - -
2b. 50t R OBS SR T4 @ng’fgif”m O Noutoretmade forkis 4. XET F & TG, e arga Jues W uge S gt
RN FSEHAT T § S, Tt & AT g E AT A, s ) 39T ﬁﬁwm*ma &1, 31T mtﬁg@fw
9 & g 7 HAlelg “TEHA W TYE, AT TTFIA Y [—— W Th &, I, T $T T el o a1, I A1 FAHT Y&
ferm TE, 397 & S ey FFHA B
WEBCAM STREAM MANAGE

€ YouTube
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NN AT T Aok T

A T A, 39 YTl W AISG
T A3 hr GHETT T T

GiaeT 3T §. 38 3elrdl, 58
ST A Fo E AlH 3R
HECHTSOIRNE H I3 faehod i

sY g.
g@ﬁgﬁmwmmégﬁmﬁw
A gAY Fiee TBY W AW A7 394 I9ehs fheet
Y

319 A3 Pr FrweT @ Afer i stra Y 3k
TGT 3TH ST FGelTd il

T Y o i3 & fAT, JeT FATS F A 3T
Roq & 3R Af3a & an #F sarer Siiery 3ot
aTelr AT % ST 35 A i v

ey AifS 1 FER gA= W, s o s
Hehet aTel ISP &L, STl Hee o, PRFATFr
SR 7 TEeTa FAT, ST el TR 3HHS
T, AR AfEA W A 97 Roafot Hr gever
T o AT &Y 3R oY &S et hr
ST Tehell &1

AT R TS 1 el o areiy A ST PRy TgT W ARA W/ 71 Rroaorat Hr
S, 3o Urfeal #, HUNISE ald, 37 § S Irefen, HEAT ¢ 3R &Y AT & IR 7 FA1er
HR NI ge F F ATTHRY AT & SAHRY AT SIS It & e 39
R s HT
Videos
Uploads Live
”;ha';”; ' Video Visibility Monetization Restricfions Published Commen t:
BE  Dashpoard _
- XD Blocked . Ineligible fl:pr);:)g: claimf 22,2010
aeps
B analyics $ on None Jun 19,2019
E Comments
7;\ | Public & Ineligible Age restriction May 1,2019
s @ 8
’ =3
@ Public $ on None Apr 10,2019

€ YouTube
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NN AT T Aok T

39 TS A SATTHRT 37 Fgerra HY. S, 3HqHT
TISTH, SIRT AT HECH Adiol dGolall

YouTube Analytics T Heg & 32T Hr WHHAT
Lk Ea ey

T - BiE Y &5 T Y, U Bhe,
AT 1S 3R s Fo A

i3 #r feoaforat $r weirem w¥ 3k Mroer wY
o 3o¢ U et e HeHdT oF Aiee fRaT §
T 3T AE AT !

.
ifs2Y % gaersed i Sig Y 3R YouTube
—_— Select or upload a picture that shows what's in your vi

3o ST OX FHATS e i giawr w wew 3
A R T are Fe @ 9 Afdar g

Content ID ¥ 3 SNfaai e & 31k #rs Aigar
TR SJeTall e AT 0T ST THIET L
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YT Teeq o Aeral el

Public Held for review 0 Likely spam 0O

%quarzﬁ- a‘lﬁ aa' Eﬁ' Hea Qq' Channel comments
m m aﬂ' m 'qT @' j"g’ Public Held forreview 0 Likely spam 0

feeaforat &t Haret fohar i1 epar =)

| - 24 seconds ago
%“ Dashboard

REPLY  Oreplies v 1y & @

B videos
e Search
_ + 2 months ago . . P
= Playlists Contains questions B Post
R Subscriber status
M Analytics REPLY  Greplies ~ iy & @
Channel member status

+ 2 months ago
E Comments Subscriber count
M8 Ssubtitles REPLY ® 5 ) i Response status

+ 2 months ago
$  Monetization
Audio library REPLY s & @

- 1month ago

REPLY i

* Settings i b hd

- 2 weeks ago
n Send feedback

3 YouTube
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YT Teeq o Aeral el

—
Your channel
B8 Dashboard
I3 videos
= Playlists
M Analytics
B comments
B8 Ssubtitles
$  Monetization
Audio library
0 Settings
Send feedback

Settings

General
Channel
Upload defaults

Community

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words (®

rugs @  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube
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‘ST%E’ WeRRIeT 3 ST, AeTel

JacIScol Holol el B

HeCEed ¢W ST dohd &

TS 373t O ufcerer AT
AT g,

Hecsed ¢ #,
Sl E - All Drafts Community Published

n
Follos heel)”
39 AT 39 GRTeht Channel subrites
ﬁ m m * All Drafts Community Published * <
)
. Video Languages Upload date Modified on Title & description Subtitles
foIT 3gersy HAT %} o
. 1A Nov 12,2019 Nov 12,2019
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) :‘z’:::;‘: H ADD
= Playlists 1w Nov 5,2019 Nov 5,2019
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019

3 YouTube
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JacIScol Holol el

Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE

Channel subtitles
All Drafts Community  Published <
Video Languages Upload date Modified on Title & description Subtitles
Your channel
Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) | ':;";'r'::‘;‘: H ADD
opi
= Playlists 1w Nov 5,2019 Nov 5,2019 = -
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]

3 YouTube
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Copyright Match Tool

Copyright Match Tool
I SEAHT el hl
e Y e el
fSpued &1, Studio &
SeThd HI T8 3R,
HIARTSC ¢ fe@ar g,
ST

#ce 4, fohueca v
IGEGRSERCIERIED)
T R Fhol &
EGEGGECECR)
g AT &, d 379aT
SiecT i GITRT TS
HeT aTell o Teh
HIATS T Tohdl &

WA AR 3 ST,
ToRUey 39 ool & g2Tehl
% T ST S Tohd g,

ZHh 37eTTaT, 3 U @ deiell

& g2ieht & a7y 8t ST Y
Hehd § ToieT OX O 3191 ifsar
SISRT 3T9elS IR &

Matches Removal requests Messages Archive |
Channel subtitles
All Drafts Community Published * <
id anguag Upload date dified on le & descript Subtitles
Your channel
1 A Nov 12,2019 Nov 12,2019
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) i;lzlri::;r: ADD
= Playlist: 1 v Nov 5,2019 Nov 5,2019
M  Analytics
E Comment: 2 v Nov 1,2019 Nov 12,2019
B8 subtitle
1 v Oct 29,2019 Oct 29,2019
$  Monetization
Audio library
1 v Oct 18,2019 Oct 18,2019

3 YouTube
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Copyright Match Tool

m O
Channel subtitles
HATS A AL I ETA 5 M ot commety  Pubised 2
- é Video Languages Upload date Modified on Title & description Subtitles
A ¢ 30 W HE gAY, Th o dancit
LIPS Nov 12,2019 Nov 12,2019
¥ FTeT AT Fofol & oI,
a; é f ﬁ BS  Dashboard
ﬁaﬁﬁw FT W ﬁ IO videos English (United Kingdom) (title and description language) ':”';"s"fd H ADD
: y Creator
opi
= Playlists 1 v Nov 5,2019 Nov5,2019
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019

3 YouTube
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EI_wTI'Iéch{o-II cd

YouTube T #EE & FHTS T ATl ThUSH Fl, FHTS FIeAT &
H, HATS A S W SRR & AT EY, elel-370097 & fggar.

SoTehT Heg O, fohTed &l 319l FATS & 3TeTaT-37e7eT AR I S5
T & gHST & A, fAeh.

Your channel

85 Dashboard
|I_I Videos

Playlists

Analytics

Subtitles

m
E Comments
=
$

Channel monetization

Overview Merchandise Memberships Supers FameBit

Earn money from your YouTube channel

See all the ways you can earn money for what you love to do

Video advertising
Once your channel is approved for monetization, advertisers can start running ads on your videos.
See more (4

Merchandise
You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.
See more

Memberships
Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.
See more

Supers

Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers

See more (4

@ YouTube



UdT geh2ITT: YOUTUBE STUDIO

EI_wTI'Iéch{o-II cd

fhergrel, YouTube

Y FHTE 7 HT aTor
frucd A1, T T U
Ao aRw®
o & I I 2Tt

FI Ty 3R PR TE

Channel monetization

Your channel

Dashboard
Videos
Playlists
Analytics
Comments

Subtitles

e[, A YouTube
Partner Program &r

Monetization

erdt
T G FA H 3T
W feEh

Audio library

Grow with YouTube

As a YouTube partner, you'll be eligible to earn money from your
videos, get creator support, and more. Learn more

To get into the YouTube Partner Program, your channel needs 4,000 public

watch hours in the last 12 months, and 1,000 subscribers. Your channel will

also get reviewed to make sure it follows YouTube monetization policies.

What if | already started the application? @

0 subscribers X 0 public watch hours
1,000 needed | 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube
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39T AeTer oy AfaT Fr AT
A F AT, e

& g o 18 3R Al
ORI 3MEhI=T I ATT.

38 et et I, Afear

T Teh HE-Hog Gl ST,
Q Settings

€ YouTube



UTIdT gehTT: YOUTUBE STUDIO

gﬁﬁTaﬂTW@%ﬂﬁqqmd ]

Settings

General

Channel

o Upload defaults

— Permissions

—0 Community

Basic info Advanced settings

Name

Branding

Keywords

Enter comma-separated values

Country
United States

CUSTOMIZE CHANNEL (4

CANCEL

SAVE

3 YouTube
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Wwﬁwwaﬂwﬁ?

HUT €T ¢ foh s
A% 3T AT & 9T 37
Tohd ¢ ol 10 Aare T

e

Channel videos

Your video

bulk m10n interaction A v2

Details

Analytics

Editor

Comments

Subtitles

Monetization

/7
1]
]
=]
=
$
[

> - <)

Other features

Settings

What's new

Send feedback

Creator Studio Classic

Video monetization

Monetization

$ On

Type of ads (9

Display ads

Skippable video ads

Location of video ads (2

Before video

|
Overlay ads Sponsored cards

Non-skippable video ads

[] During video

By default, we optimize ad breaks to match natural gaps in your video.

After video

UNDO CHANGES

SAVE

@ YouTube
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$  Adbreaks DISCARD CHANGES

+ AD BREAK PLACE AUTOMATICALLY

Adbreak W Ad starttime; | 01:13
2. 3# g ¥ Studio mqa ' Adbreak W Adstarttime: | 0225 |
g1 forued 3719+ if3ar & &g #F 31er arer

TaaTastt & fow s (FAsde) 7 3
[ GIERECEICETE G kS

reaks show e you want ads, but don't guarantefe ads wil
Ad breaks show wher ds, but don' ds will
appear. Learn more

04:10:15 M\ UNDO ™ REDO Q ® - - - - Q
00:00:00 03:00:00 06:00:00 10:10.04
S | |
1 I (TRl A I . . F i |
= L | Ll T | (L PO B R
J

3 YouTube
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FiRTEE arat & 4 forvear e

1. A AR 7 AR, 38 NS IS¢ o7 R grar fram a1 8. 50 16, fFeleh ¥l gU Trafe arel shield # 1T,

Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
Ci ight clai
X Blocked X Ineligible +‘:pr’:(')gre SR Jun 22,2019
Lu Videos
M Analytics
@ Public $ Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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Video: big circle test

Copyright summary and status

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Coalhouse Walker

Copyright owner's policy

@ Tracked in some

Channel impact Visibility Monetization
© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more
The content identified in your video is listed below, along with details and actions.
Content used Claim type Impact on the video Actions
A~ Big Circle J' @ Video cannot be monetized SELECT ACTION ¥

Copyright owners

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

YT TestLabel, henh

3 YouTube
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DeTer T AT 5T W) SR, AoTer &
I Yol 3R I AT o FIAg
TFoTeh Y. TGT fohUey 319aT TeTel T
FHeIR) T ‘gl & T Far F Al
W AT N Tohd 8. €T & o daiel

AT I 3D hedNT JT o el IR,
3T Aol TR 3TTATS gled aTel g3
AfSar T e 3R 396 ggar
FHLAT grafT.

Settings

General

Channel

Upload defaults

Permissions

Community

Basic info Advanced settings Branding

Audience

Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify
each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.

Do you want to set your channel as made for kids?

Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
(COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
made for kids?

O Yes, set this channel as made for kids. | always upload content that's made for kids.
(O No, set this channel as not made for kids. | never upload content that's made for kids.

(® 1want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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A & A & T AT, Y, WS,
3R 3T A 53 3FRst Hr HHET HY

G SR dTel o &l Hee & AT doiel IR, AT
STl & Fol THY, o, Hed, 3, AR JTT cgA ser a3
33T & IR A Aol 38 T, 83 U WX oFetes &Y, dTfeh T@i
few arw AT @1 393 foRam ST H.

FER e A SRR 9T o T, W SRR arel ¢
o 37AITdT, Analytics o ST TRl T Heg AT oll ST TAehdl &

o UEH: SUR, e fAeret I X (IR, Felieh i,
R Era O

o Tl I el ST &1 Fol T, ST A faran
I AT gHg

= D3 Studio™

m =

B o © 0

Channel analytics

Reach Engagement  Audience

How did my channel do last week? How's this week going so far?

Looking good! Your channel is getting about the same
number of views as usual.

Your channel has gotten 1,165,478 views so far this week—similar to the 1,100,000~1,200,000 it usually gets by
this time of the week

7500k

SEE MORE

ADVANCED MODE

Realtime

628,253
Views - Last 48 n

s

gggggg

SEE MORE

Latest videos

o xeh: AU 37TeT aTet &2, Feiieh Geieh, Teed, SANMThary,
U G2k ST 31TTeh 31 doTl o difsar @ g

o 3MT: AT 31, IRUTTH, AfSAY Tellol 9T IMLTRA Hva

€ YouTube
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