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N AN

Studio A wsrah—

v amR—KRI&. YouTube TOH)ITA2—
DILEURIZET HEHREENLI/NTT
9, YouTube MFTHEEE. YouTube MM oD H 1
b, FrYUoRILDEHERGENRTEN
F9,

YouTube THRELTUWAEEMNHIIL.
YouTube THEShTL\SHEI—FIC

Your latest upload

RIRSNFT,

BHOBELET7YIO—RICETI2Hh—KClE. &
SEDQAVTIYDINTA—I AT

Monetization

Thanks for fhe camera recommendations
folks, they yrere awesome!

Your channel
First 4 days 8 hours compared to your
typical performances:
BE  Dashboard Ranking by views 30f10 >
=
Views 3.4K 1 80%
||_: Videos e view duration 2:06 1 22%
Watch time (min) 87K 149
= Playlists GO TO VIDEO ANALYTICS
M | analytics VIEW COMMENTS (18)
E Comments
Latest ppst
M | subtitles :

BT 3EHERTL. SN OERE
FIZOHERLT, KUBMELE1—%
FICEMTEET,

BREDF Yo R EREN—FCIE,

&

Audio library

News < >

Meet up with Creators in Zurich!
Youtube is hosting a meetup

This month of November we're hosting a
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your

connections.

WATCH THE VIDEO

What's new

Find copyright stirkes faster in Studio

“Revert to original” now in Studio

Creator Insider <2

Likes Comments
1.2K 126

Leave a heart and reply  Add acomment

show you care!

GO TO COMMUNITY TAB

Settings

I_mmm—

HLFro R BRI —%
HETEET,

Recent subscribers

Last 28 days

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak
peek for you of

w Live Control Room

features that we're launching next week!

WATCH VIDEO

Channel analytics

Current subscribers

87,654

+321 in last 28 days

Summary
Last 28 days
Views 23.4K 1 9%
Watch time (min) 23.4K 1 9%
Revenue $987

Top videos
Last 48 hours - Views

GO TO CHANNEL ANALYTICS

Known YouTube issues

Existing channel deleted when converting to
abrand account

Video preview not showing when
customizing midroll ads

€ YouTube
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) Upload video

(®) Golive

[Z Create Post

1. Studio v aR—FT,
BEOALBIZHS RT
19Uy L. [BIEZE

7yIa—F]| #BRLES,

5. YouTube /3—r4+— FA45
S LEBLTNEEIEZET>T
WBE &I, IREEIERT—42
RELEREEIRET 4T
LavhRIRSINET,

2. 7yFTO—K93771)L
ERREIIRSYT &F
AyFLET, HEDER
RT3 HRI<TYIA—
RHEEZFAC D L. BIEM
[BE] R—CITRSTREL
THRESNET,

uuuuuuuuuu

xxxxxxxxxxxx

3. B2AbJL, FREA. Y LT

AIRE | BB ELIE

WEEBMLES,
BEZHEE) RN
BT HIELTEET
(FFav),

4. TNMFTET LG, %5

THALTUYRFELR

[FIZHEESN =D TH B

MEINERET DD
FERERBATOATY
EXE

6. BIEDNENTET S

" FEISEMLTHRSETE
BEIHYET

BE R TEEPA—IE

Upload video

A Details

2 Monetization

Details

3 Video elements

Saving draft

4 Visibility

Title (required)

g -
0/100 ' E i

Description (required) (2

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail

—T®hraws viewers' attention. Learn more

8 1
] 18 L
Upload thumbnail —— 7_-

Playlists
Add your video to one or more playlists. Playlists can help viewers discover y
Learn more

Playlists

Select

Audience
Is this video made for kids? (required)

Regardless of your location, you're legally required to comply with the Childre
Protection Act (COPPA) and/or other laws. You're required to tell us whether
for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

> ) 000/0:06

Video link F
httna-//vaiti ha/X1 1H12CIRTN7M O

7. ZBIC.BHEOBBICEEEZL
BT BLSIRTSa—)L
BRETINESIHGE, NF
HREEBIRLET . REMNTETL
=5, REREVES )OS BT
+T9,
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1. Studio v 2 R—F T,
EEOALRBIZHZ ERT
AavEIIYY L. [S14TER
ExMm] :ERLET.

2b. —7%. OBS HZED R l
Y—3>4 YIbyz7EER
LTL\BHBAEIE. R—Cof
RIZHD [Ta—FEE] %
2y LTBRRT ZEM
HYET .

WEBCAM STREAM

MANAGE

2a. DT HASEFEAL
TWABEE, X—
OERI<HS [9=Th
23| &IVVITHE | A
BT —REEE /BED
Y—RERETEDLD
ISBYFET,

BEMNTET LIS,
BRIET 5 TUYNF
ELRITMEIIEIETE
L. oA JERIERTIZER
HIBRDEREZERETRL T
BWDLELIHYET,

WEBCAM STREAM

Webcam stream info

Public

[3  Schedule for later

Audience

h

QO VYes,it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

MORE OPTIONS

MANAGE

—» 3. FHLLEREDSIML, B, TS5/
O—BE, hTIVEAALET .
BEERBITILIICART S a—ILEFET
BIEHTEFET, BEFEHMICITSH
ElE. LBTOEEREZIE—FT HIEN
AIHETY . TA T ERIEZ RS S, B
BT TUoYNFELMITNESHE
REL. ERTHIROZRELHERT INLE
NHYET,

4.547 Hy2aR—FIZ7URALT . RELHEEL.
NAT T4—FETLE2—LT, EFEHTE051TE
{EERIRTEE Y,
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[EhE] 4T TlE, FroRILDT R
THEEEHERTE, SFIFHIE
BEWRARAX AT avh BE
SINTWET,

[

Dashpoard

Videps

Analytics

Comments

Channel

Videos
Uploads Live
= Filter
Video Visibility
Ci ight clai
Q¥ Blocked X Ineligible silbta
+1 more
$ - e
Public & Ineligible Age restriction

© Fudlc

None

Jun 22,2019

Jun 19,2019

May 1,2019

Apr 10,2019

Views | Comments

3 YouTube
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BERREEELEFY
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YouTube 7+ T49RIZKZBIE D
NTH—RVR T—E%HBLET

NGEEBMLET

BB DAV MERERL. 22N —/ FroR

IWEBZFERT—ERBED

EHTILELEY

BEOFREARECEKELLZFRO
FRERRLES

EQRBIERT—FALEED
AMEBREESLET

Content ID 7R —ZE&TEL .

— ¥ ABREOITUOVERBLET

Rights management

Select

Video details

atte

r upload a picture that sho
ion Learm mere

[EhE
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OAAVRDEE

[AAUKN BT (E TRTOEE
DAAEEET D
RIDBEY—ILERYET,

TABAaAVR &R
FTRTOL—H—[ZRTRS
NEAADETT,

AVME B DERE (T
AYO9HEEDIANMIE)

Public Held for review 0

Likely spam 0O

[ZEDWTTRERDT=0IZ
REh (2T BENTEE
E

[RSLDFTRERESDY (21X,
DRT LN EERIZHERL

TIAYILIzarV MR R
SNFEY,

Channel comments

Public Heldforreview 0 Likely spam 0 Ii

= & |

- 24 seconds ago
REPLY  Oreplies v 1fy &1
- 2 months ago

REPLY  Greplies ~  1fy @

+ 2 months ago

REPLY ¢ @ L 4

+ 2months ago

REPLY 18 & L 4

+ 1 month ago

REPLY i Ll L 4

+ 2 weeks ago

Your channel
BF  Dashboard
||_’ Videos
= Playlists
M  Analytics
B comments
M8 Ssubtitles
$  Monetization
Audio library
* Settings
n Send feedback

L 4

L 4

Search

Contains questions

Subscriber status

Channel member status

Subscriber count

Response status

B Post

3 YouTube
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H

—
Your channel
B8 Dashboard
IO videos
= Playlists
M Analytics
B comments
B8 Ssubtitles
$  Monetization
Audio library
0 Settings
B  sendfeedback

Settings

General
Channel
Upload defaults

Community

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words @

rugs €  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube
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[FSTH] I2lE, Fro2L BICHFRIKEL-FREN

[BRFEHA] 121,
HECLARTDFER
rSvIDRREINE

E

27y Fa—FL1=%R2ABd
DFEIRTINET,

RRSNFET . ChoD
BEEZELTZTANDS
CENTEET,

[F&] 27121,
DVITA3—F=IER
PEE D ENE IR ML
=FRICET S

- All Drafts Community Published

== 75§ — Channel subtitles
=] 7N
i _d_ All Drafts Community Published * <
o
Video Languages Upload date Modified on Title & description Subtitles
Your channel

1 A Nov 12,2019 Nov 12,2019

B3 Dashboard

. . IS . - Published s
g Videos English (United Kingdom) (title and description language) by Creator. ADD
opt

= Playlists 1 v Nov 5,2019 Nov 5,2019

M  Analytics
2 v Nov 1,2019 Nov 12,2019

N = — = B comments
[FRT]2F. FRFVI%E
12U EEATNNS B9 subtittes
S N _— 1 v Oct 29,2019 0Oct 29,2019
3 ) .
TRTOHEIRIRSN $  Monstzation
FY9,

Audio library

1 v Oct 18,2019 Oct 18,2019

3 YouTube
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$ % 0) #Eﬁ EE; Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE

Channel subtitles
All Drafts Community | Published <
Video Languages Upload date Modified on Title & description Subtitles.
Your channel
| Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) | ':;";'r'::‘;‘: H ADD
opi
= Playlists 1w Nov 5,2019 Nov 5,2019 = -
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]

3 YouTube
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aAE—SAMk TyFV—)L

aE—S bk 9 yF U—
ILDFAERNH DS
&1%. Studio 14—
TJr—ROEAIC [EE
Y] BT MRIREINFE
ERR

Tk, —H9 51D
ELTHRESN-BIE
ZHEERL.
ATFOYDBETYTS
A—RIZEREL =3t I
EMBHENTEET,

St - =5 — N : .
S aossronmn N wmEsmysn—rie B 7oniImEmeLc
snad o asnEt BFOURILETYTAH— I5Y &R - BE
@ M ERERD =D W—EBRRENET
—H—3> NI TY (BTEBEIZTY23
DETSTELEIRT
. =F9)
Matches Removal requests Messages Archive |
Channel subtitles
All Drafts Community Published * <
oorchammet Video Languagt Upload date Modified on Title & description Subtitles
1 A Nov 12,2019 Nov 12,2019
B3 Dashboard
I3 videos English (United Kingdom) (title and description language) :‘2'::;‘: H ADD
= Playlists 1 v Nov 5,2019 Nov 5,2019 =
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019
B8 Ssubtitles
s Jonetiastion 1 v Oct 29,2019 Oct 29,2019
Hudio lrary 1 Oct 18,2019 Oct 18,2019

3 YouTube
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aAE—SAMk TyFV—)L

F—h47 BEIZT 3
DETHENMESE. — 5
Li=-BiE% [7—Hh4 7] &
JIBBLET, BTTY
AU EASTLLARET O

_;—0

Channel subtitles
7793 S A= 1—& i K All Drafts Community  Published <
j_ %) ( S 'd: -~ E’J E ' = j] o ‘j ) |/ Video Languages Upload date Modified on Title & description Subtitles
TEHELL. BEIRIL You chanoel
O)E{ﬂ“‘:ﬁ)é?l‘y77ﬁ“j ) 1A Nov 12,2019 Nov 12,2019
7Z§{§Fﬁbi?’(*§§&0} B3 Dashboard
§j] [E] ;’.c- E ?R -;— é i,;ll_ ,S ) 5 B videos English (United Kingdom) (title and description language) ':;";'r'::;‘: H ADD
= Playlists 1 v Nov 5,2019 Nov 5,2019 :
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019
}“Jt_:/.: 7‘)70D_PL, B subtitles
T:}’vy*}bto) 1 v Oct 29,2019 0Oct 29,2019
;("'_I' EE E Fﬁ y Iy L, _C $  Monetization
A >0 N
ﬂb§¢§iéhf::t§ Hudio lrary 1 v Oct 18,2019 0Oct 18,2019 -
BRILET

3 YouTube
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[UR#x1E] 20

IREFEZATo>TLDIBA PIEE] 5T 12 (% IRBIEDBELLESL

12, IREED A

F9.

REFLARDILEDTERER DITHR RSN

Your channel

Dashboard

Videos

Playlists

Analytics

Comments

Subtitles

Channel monetization

Overview Merchandise Memberships Supers FameBit

Earn money from your YouTube channel

See all the ways you can earn money for what you love to do

Video advertising
Once your channel is approved for monetization, advertisers can start running ads on your videos.
See more (4

Merchandise
You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.
See more

Memberships
Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.
See more

Supers

Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers

See more 4

@ YouTube
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(R3] 57

Channel monetization

Your channel

BE  Dashboard

uﬁ‘t':§m3nrb\ [l_, Videos
BULREE. FIARE
DRAT—HRERLIZS
UTAYG R=UNK o
~eh B comen o
i-d— S E% % —d—é i%‘é.‘ (i omments As a YouTube partner, you'll be eligible to earn money from your
=
S

= Playlists

Analytics

Grow with YouTube

videos, get creator support, and more. Learn more
Subtitles

YouTube /8—hkF—7F
0y 3L0
!#':i?—%i-@wﬁ also get reviewed to make sure it follows YouTube monetization policies.

To get into the YouTube Partner Program, your channel needs 4,000 public
watch hours in the last 12 months, and 1,000 subscribers. Your channel will

Monetization

w%&ién Audio library What if | already started the application? (3)

$?° ) 0 subscribers X 0 public watch hours
1,000 needed 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube
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Q Settings
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BRELT IAIVEDEE

Settings

General
Channel
Upload defaults
Permissions

Community

Basic info Advanced settings

Name

Branding

Keywords

Enter comma-separated values

Country
United States

CUSTOMIZE CHANNEL (4

CANCEL

SAVE

3 YouTube
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& channel videos

Video monetization

E‘ypn_}[/(j:\ %‘Tﬁﬂ%rﬁﬁ UNDO CHANGES SAVE
A 10 UL EDEETOHH
FATEEY, e

Your video

bulk m10n interaction A v2

Type of ads (9

Details

/7
u Analytics —
B Eeditor
a Display ads Overlay ads Sponsored cards
1. WEORMAS—SHD
[UR#E1E] BT ERIRL. T D e
-F (:&_%) [iﬁ?g’rsya E $ Monetization “ n
%‘: EJJ 17 [ her f
o ~ Other features
/\ ’f IN— I) - 7% Skippable video ads Non-skippable video ads
2UvILES
. Settings Location of video ads (2)

Before video
What's new

[] During video
sard fesdbak By default, we optimize ad breaks to match natural gaps in your video.

After video

2 - B

Creator Studio Classic

3 YouTube
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SykO—J)LDEEAE

$  Adbreaks DISCARD CHANGES

+ AD BREAK PLACE AUTOMATICALLY

Adbreak W Ad starttime: | 01:13

2. studio TTAAHBAEET
::—G[j:~ ﬁ@@ﬁq:o)s‘ypn_)l/*ﬁ Adbreak W Ad start time: ‘ 02:25 |

AR (AlZIyrFO—)L) IZHEEDER
#MNZA%5
CENTEET,

04:10:15 M\ UNDO ™ REDO QL &—mm Q

@ Ad breaks show where you want ads, but don't guarantefe ads will
appear. Learn more

00:00:00 03:00:00 06:00:00 10:10:04

| |
o Gl e el gl e,

L ol

~ (B

3 YouTube
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EFEDRLITADIL

1. RESCISYT BLITHTh-EEICFEL [FIR] 5150y ILET,

Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
XD Blocked X Ineligible f‘:pr’:(')gr:‘da'm Jun 22,2019
Lu Videos
M Analytics
@ Public $ Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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Video: big circle test

Copyright summary and status

2. EFEWBY I A= 1HEE . ROBEETRDLSITHYET,

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Coalhouse Walker

Copyright owner's policy
@ Tracked in some

Channel impact Visibility Monetization
© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more
The content identified in your video is listed below, along with details and actions.
Content used Claim type Impact on the video Actions
A~ Big Circle J' @ Video cannot be monetized SELECT ACTION ¥

Copyright owners

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

YT TestLabel,

3 YouTube
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Fr R ILBER—IHD[F o
I BT EERL [FEHIERRE] 3T A
—a—#9)vILET,

CITIEH FroRIILDFELMITR

T—RARERETEET, FroRIL
LARITEELELE, FroRILI
EEE7yTA—F T 5=UICHEEL
THRETHENDELRYET,

Settings

General

Channel

Upload defaults

Permissions

Community

Basic info Advanced settings Branding

Audience

Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify
each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.

Do you want to set your channel as made for kids?

Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
(COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
made for kids?

O Yes, set this channel as made for kids. | always upload content that's made for kids.
(O No, set this channel as not made for kids. | never upload content that's made for kids.

@ | want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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e

RELERM. REEH., FroRILBREHR.
RBEFERT D

[BIR] 40 TlE, SEAERRE. RERK. FrorLBERE
BN, VTR L TREEEL, RRIEEZ V)V IT
BETTEDYSTEEHTEEY,

BE] 2T DM, TFITAORADRDERY

DAVEREGBY TIF CRARBZIENTEET,

o J)—=F: A4 TLvwiar YUy E RERK, 1=—
HIREE. bS5 T4vT V—R

o IUHF—=UAUb: BN, THIREERR

= D3 Studio™

Channel analytics ADVANCED MODE

Reach Engagement  Audience

LLLLLL

How did my channel do last week?  How's this week going 5o far? Updating ve

Looking good! Your channel is getting about the same
number of viewsasusual.  ~ seeuvecont

Your channel has gotten 1,165,478 views so far this week—similar to the 1,100,000~1,200,000 it usually gets by

this time of the week 628,253
Views - Last 48 h

s

Subscribers A
+10.2K ©
8121ess than usuel

gggggg

SEE MORE

Latest videos

500K
0
Mon Tue Wied Thu Fri sat sun
SEE MORE -
-

REE. VE—3—H 2 =——IREEH. FrorILEGE
#H,A—Y—EHE. 2——DEEE

INZE: HETFINEE . RPM(AoTLyiar i) BAERIZE
< CPM

5P B B P @ YouTube
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Chamel
. Creator Insider COMPARE TO...

Mar 15 - Apr 11,2021
Last 28 days

HHET—FTHELEBEARS

HME—FERANCITH([R2ERD]EVIVITD)
ERDEREIZT VR TEET .

o LE

° 7} b _j Overview Revenue Cards

Watch time (hours) Your esti i ed Card clicks X Mar2s, 2021

Traffic source

Views by Video

Geography

Viewer age

Viewer gender

Select secondary metric v A Unechat v paly

Apr2,2021 Apr7,2021 Apri1,200

Views Your transaction revenue Subscribers lost Cards shown

[ ) 74' ) ba Average view duration Transactions Likes Clicks per card shown [— b e Subscrbers impresions

Average percentage viewed Your revenue per transaction Dislikes Card teaser clicks

Impressions

280,325 6,906.7 6,660 1745574

Subscribers Your YouTube Premium revenue Likes (vs. dislikes) Card teasers shown

69510 248% 14855 215% 199% 136674

Videos added Your estimated ad revenue Shares Teaser clicks per card teaser shown
Videos published YouTube ad revenue Comments added

Your estimated DoubleClick revenue Endscreens
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