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The web is working for American
businesses. Google is helping.

We're committed to developing
products and programs to bring
opportunity to everyone.

Every day, the success of millions of businesses, large and
small, is creating opportunities for families and communities
across the country—this is what the American dream is all
about. At Google, we see the power of the web working for
American businesses, and we believe that with hard work and
the help of technology, every business can grow.

People turn to the web to learn, discover, find, and buy things.
Being online can have a big impact; it's where businesses can
connect with their customers. In 2017, Google’s search and
advertising tools helped provide $283 billion of economic
activity for more than 1.5 million businesses, website
publishers, and nonprofits in the U.S. This report details
Google's economic impact state-by-state, and features

the stories of businesses fueling that growth, creating job
opportunities, and transforming their communities.

Also in 2017, we launched Grow with Google, an initiative
designed to help create economic opportunities for
Americans through free trainings, tools, and events. Drawing
on our history of building products, platforms, and services
that help people and businesses grow, Grow with Google
aims to give Americans access to Google’s training and tools
to grow their skills, careers, and businesses. You can learn
more about these resources at www.google.com/grow.

For nearly 20 years, we've been proud to help people use
technology to turn their creativity and passion into thriving
businesses. The impact these businesses have on people’s
lives and their communities is what inspires me to come to
work every day. We're committed to continuing to develop
products and programs to bring this opportunity to everyone.

'L("“W Ao Coe

Mary Ellen Coe
President, Google Marketing Solutions, Google
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The web is where business is done and jobs

are created.

Across the U.S., Google’s search and advertising tools helped provide $283 billion of

economic activity in 2017."

Find out more at www.google.com/economicimpact

$283 billion

In 2017, Google helped provide $283 billion
of economic activity for businesses, website
publishers, and nonprofits nationwide.’

Over 30%

In 2017, over 30 percent of clicks for U.S.
businesses advertising on Google came from
outside the country. Google tools are helping a
growing number of American businesses find
and connect with customers around the world."

1.5 million

In 2017, more than 1.5 million businesses, website
publishers, and nonprofits nationwide benefited
from using Google’s advertising tools, AdWords and
AdSense.

Nearly 3x

Small businesses that use advanced digital tools,
such as online advertising and data analytics, were
nearly three times as likely to have created jobs
over the previous year than businesses using basic
digital tools.2

1 billion

Every month, Google helps drive over one billion
direct connections, such as calls and online
reservations, for businesses nationwide.’

53,000+

Google employs over 53,000 people full-time
throughout the U.S. We're proud to have locations in
21 states.”
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How we calculate Google’s economic impact

We derive a conservative estimate of Google’s economic impact in each state by examining the

economic value provided by Google Search and AdWords, Google AdSense, and Google Ad Grants

in 2017. Visit the search and advertising tools page to learn more about these programs.

Google Search and AdWords

To estimate the economic impact of Google Search and
AdWords, we rely on two conservative assumptions.
First, that businesses generally make an average of $2 in
revenue for every $1 they spend on AdWords. Our chief
economist, Hal Varian, developed this estimate based on
observed cost-per-click activity across a large sample of
our advertisers; his methodology was published in the
American Economic Review in May 2009. Our second
assumption is that businesses overall receive an average
of 5 clicks on their search results for every 1 click on
their ads. This estimate was developed by academic
researchers, Bernard Jansen and Amanda Spink, based on
sample search log data and published in the International
Journal of Internet Marketing and Advertising in 2009.

If search clicks brought in as much revenue for businesses
as ad clicks, these two assumptions would imply that
businesses receive $11 in profit for every $1 they spend on
AdWords. This is because if advertisers receive 2 times as
much value from AdWords as they spend on AdWords, and
they receive 5 times as much value from Google Search as
they do from AdWords, then the total profit they receive is
11 times what they spend, or

2(spend) + 5 x 2(spend) - (spend) = 11(spend)

However, clicks through search results may not be as
commercially valuable as ad clicks, so we want to be
conservative: we estimate that search clicks are about 70%

as valuable as ad clicks. This means advertisers overall
receive 8 times the profit that they spend on AdWords, or

2(spend) + .7 x 5 x 2(spend) - (spend) = 8(spend)

Therefore, we conservatively estimate that for every $1 a
business spends on AdWords, they receive $8 in profit
through Google Search and AdWords. Thus, to derive the
economic value received by advertisers, we multiply our
AdWords revenue on Google.com search results in 2017—
what advertisers spent—by 8.

Google AdSense

The economic impact of AdSense is simply the estimated
amount we paid to website publishers in each state in
2017 for placing our ads next to their content.

Google Ad Grants

Similarly, the impact of Google Ad Grants is the total
amount spent by grant recipients in 2017.

Total economic value

Total economic value for each state is estimated as

the economic activity provided for businesses, website
publishers, and nonprofits by Google Search and AdWords,
Google AdSense, and Google Ad Grants, respectively, in
2017.

What’s not included

This is an attempt to estimate the economic impact of
Google’s core search and advertising business. In search
and advertising, we derive a conservative estimate of the
impact of our tools on businesses, website publishers, and
nonprofits. We leave out estimates, such as the cost savings
for consumers who are now able to find the information
they need more easily than before. We also do not include
the economic impact our employees provide or that of other
major products, such as Google Maps and YouTube. So
while we are confident in our estimates, consider them a
lower bound on Google’s true economic impact.

For more information about our methodology and to
download the cited studies, please visit:
www.google.com/economicimpact/methodology
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Our search and advertising tools

Aside from being a well-known search engine, Google is also a successful advertising company. We
make most of our revenue from the ads shown next to our search results, on our other websites, and
on the websites of our partners. Through these tools we help many others make a living, too. This report
presents a conservative estimate of Google’s economic impact on businesses, website publishers, and
nonprofits across the U.S. based on three core parts of our business: Google Search and AdWords,

Google AdSense, and Google Ad Grants.

Google AdWords Google AdSense Google Ad Grants

Google directs many potential customers to businesses AdSense is a program website publishers can use to run The Google Ad Grants program offers free advertising to

for free via search results. Through a program called ads on their sites and earn money from their content. For nonprofit 501(c)(3) organizations. Ad Grants recipients can

AdWords, Google also directs many potential customers to example, if a food blogger uses AdSense, their readers spend up to $10,000 a month on ads to fundraise, educate

businesses via the sponsored links above and below the might see an ad for food-related products, such as the public, and more. Since the program began in 2003,

search results. kitchenware, next to their content. Website publishers Google has supported nonprofits in over 50 countries with
large and small receive a majority of the revenue earned more than $8 billion in advertising.

To use AdWords, businesses create short text ads and bid from every ad—an important source of income for many

in an online auction for the keywords they want their ads content creators. Learn more at www.google.com/grants

associated with. A coffee shop, for instance, might bid on

the phrase “cafe in Nashville.” When someone types those Learn more at www.google.com/adsense

words into Google, they will see the coffee shop’s ad above
or below the search results. The business only pays when
someone clicks the ad to visit their website—in other words,
when their advertising is working.

Learn more at www.google.com/adwords
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More tools for business

In addition to search and advertising tools, Google offers a variety of other products to help

businesses succeed online and grow, such as Google My Business, Google Analytics, and G Suite.

Google My Business

Google My Business is a free and simple tool that
businesses can use to stand out on Google Search

and Maps. They can edit their online listing with up-to-
date hours and information, engage with customers by
responding to reviews and frequently asked questions, and
highlight what makes them special through photos and
posts. Businesses can also use their listing to build a free
website in minutes—all of which are helpful to finding and
connecting with customers.

Learn more at www.google.com/business

Google Analytics

Google Analytics is a free tool that businesses can use

to better understand their customers. It helps them gain
insight into their data and take action on those insights to
drive results. An online retailer, for instance, can use Google
Analytics to see how many website visitors put something
in their cart but didn’t complete their purchase. The retailer
can then use this insight to test changes to the checkout
process and improve their conversion rate.

Learn more at www.google.com/analytics
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G Suite

G Suite is a suite of integrated apps that helps businesses
of all sizes be more productive, collaborative, and secure.
Gmail connects people with co-workers and customers

no matter where they are in the world. Docs, Sheets,

and Slides streamline collaboration through shareable
documents, spreadsheets, and presentations. Drive
provides an easily accessible and secure place to store
files. And Calendar makes scheduling easier, so that teams
can spend less time planning and more time doing.

Learn more at www.google.com/gsuite



Grow with Google

At Google, we see the power of the web working for people every day. To do our part to make sure

that technology brings opportunity to everyone, we created Grow with Google, an initiative that

draws on our 20-year history of building products, platforms, and services that help people and

businesses grow. Through Grow with Google, we aim to help everyone across America access the

best of Google’s training and tools to grow their skills, careers, and businesses. Below are some of

the programs we provide for businesses, entrepreneurs, and startups.

Learn more at www.google.com/grow

Google

for Entrepreneurs

Entrepreneurs are building the future, growing economies
across the globe, and working to solve some of the world’s
most pressing challenges. Google for Entrepreneurs is
committed to helping them thrive by providing the best

of Google’s resources to coworking spaces and startup
communities across 125 countries. We also create
Campuses: physical hubs where entrepreneurs can learn,
connect, and build companies. In 2017, startups in the
Google for Entrepreneur network created over 3,000 jobs
and raised over $300 million in funding in the U.S. alone.

Learn more at www.google.com/entrepreneurs

with Google

Small businesses are the heart and soul of the American
economy, creating two out of three net new jobs, boosting
local growth, and helping their communities thrive. Get
Your Business Online is a program that helps U.S. small
businesses establish a web presence through free business
listings and websites so they can be found online and

grow. We also provide free in-person workshops and online
lessons to help small business owners connect with
customers and achieve lasting success.

Learn more at www.gybo.com

Google

Small Business Supplier Diversity

We believe that bringing together people with a diversity
of ideas, backgrounds, and experiences builds better
products and drives equitable economic impact. Just as
we rely on diverse Googlers to stay creative, we also work
with diverse suppliers to stay innovative. We designed
our Small Business Supplier Diversity program to connect
more minority-, women-, veteran-, persons with disabilities-,
and LGBT-owned small businesses to opportunities within
Google. To empower these businesses to grow and thrive
online, the program includes free digital skills training and
discounts on a suite of business tools.

Learn more at www.google.com/supplierdiversity
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Explore Google’s economic impact in your
state, and see how businesses across the
country are using Google tools to succeed

online and grow.

=

American Hats | Philadelphia, Pennsylvania
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Zkano Socks

www.zkano.com

In its heyday during the mid-1990s, Fort Payne was known as the “Sock
Capital of the World.” One in every eight pairs of socks worldwide came out
of the Alabama city, which at the time was home to over 150 mills. Gina
Locklear’s parents were part of the fabric of that success. They ran a mill
of their own, manufacturing white athletic socks for a large distributor.
Years later, as business began to move overseas, her parents worried that
they would soon have to close their doors. “But then | thought, ‘What if we
start our own brand and don't have to rely on manufacturing socks for other
companies?” Gina recalls. In 2009, she launched Zkano Socks. The brand
preserves the essence of the family business, but with some of Gina’s own
twists—vibrant colors and playful patterns using organic cotton and low-
impact dyes.

Zkano Socks went online shortly after their founding. “We didn't have a lot
of money, so instead of going to trade shows, we thought it'd be a better
investment to spend our budget on digital marketing,” Gina explains. They
began using AdWords, Google’s advertising program, to reach customers
beyond state borders. “I love AdWords, because it helps us introduce
ourselves to new markets and new customers that we would otherwise
never be in front of,” says Gina. The company today sees a 325 percent
return on investment from AdWords. They also use Google Analytics to
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‘ FORT PAYNE, ALABAMA

Zkano Socks has 7 employees.

optimize their ad campaigns, and YouTube provides a platform for sharing
Zkano's story. “YouTube really helps introduce a lot of people to our brand
by telling our story, which has been the foundation of our business since we
started,” she adds.

The Locklear family mill is one of seventeen that still stand in Fort Payne.
With Zkano's business nearly doubling every year, Gina is proud to be playing
arole in the city’s rich history. “That’s what has kept me going over the
years,” she shares. “Whenever | have low moments, I'm reminded of my love
for this work, how I'm carrying on my family business, and how Zkano is
helping to continue Fort Payne’s tradition in the textile industry.” When asked
to share her hopes for the future, Gina’s response was simple: “Honestly,

| want to reach more people with our socks. | wish | had something more
profound to say, but the thing is, we make socks. That's who we are. It's what
we know, and it will always be dear to our hearts.”

“From the beginning, we knew how
important it was to show up high on
Google searches, and that's what
we've aimed toward this whole time.”

GINA LOCKLEAR, FOUNDER

ALABAMA NUMBERS

$703 million

of economic activity Google helped provide
for Alabama businesses, website publishers,
and nonprofits in 2017."

$2.92 million

of free advertising was provided to Alabama
nonprofits through the Google Ad Grants
program in 2017."

11,000

Alabama businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017.1



Great Alaskan Holidays

www.greatalaskanholidays.com

In Anchorage, where tourism is among a handful of major industries, small
businesses are the backbone of the community. Bob Johnson is the director
of marketing at Great Alaskan Holidays, an RV rental and sales company
that's been a pillar of hospitality since 1985. Born from humble beginnings,
Great Alaskan Holidays started out on a small parking lot by the airport.
“You could literally count the number of motorhomes we had on one hand,”
Bob recalls. “There was a lot of room for growth.” The company set itself
apart by offering customers everything they could want for a comfortable RV
experience, including cookware, linens, sleeping bags, and laundry services.
After years of unwavering customer service, two things happened, Bob
notes. “First, we outgrew the parking lot. Second, we moved into a state-of-
the-art, 27,000-square-foot facility.”

Great Alaskan Holidays began using AdWords, Google's advertising program,
in 2007 and has since seen exponential growth, says Bob. Their fleet

now consists of hundreds of units, and during the summer season, they
serve approximately 5,000 parties. Bob estimates that 65 percent of Great
Alaskan'’s business comes through their Google ads. Not only has their
volume grown tremendously, their geographic reach has traveled far and
wide as well. “About 90 percent of our rental customers are from outside
Alaska, stretching from the lower 48 to countries on the other side of the

ANCHORAGE, ALASKA

Great Alaskan Holidays has 140 employees
during peak season.

world,” Bob explains. The company also uses Google Analytics to monitor
their online performance “literally every day,” he adds. “Analytics is such a
priority for us. Not only does it show us where we're at today, but with it, we
can see where we want to go.”

Great Alaskan Holidays is working to combine their online and offline efforts,
building outreach ad campaigns on relationships they’ve cultivated with
travel agents, visitor bureaus, and neighboring businesses. As a go-to option
for locals in need of a quick getaway and one of Alaska’s champions in the
tourism industry, they’re proud contributors to the Anchorage community.
Their top-notch service and dedication to quality keep people coming back.
“A great percentage of our business is repeat customers,” says Bob. For the
Great Alaskan team, however, there’s still nothing quite like the first-timers,
eager to explore The Last Frontier in a motorhome. “You can see the look on
their faces—they're in awe of all the beauty. | love when people come to our
state and are so excited to be here, and that we're a part of that.”

“After going online, our business grew
exponentially.”

BOB JOHNSON, DIRECTOR OF MARKETING

ALASKA NUMBERS

$62.8 million

of economic activity Google helped provide
for Alaska businesses, website publishers,

and nonprofits in 2017."

$863,000

of free advertising was provided to Alaska
nonprofits through the Google Ad Grants
program in 2017."

2,800

Alaska businesses, website publishers, and
nonprofits benefited from using Google's
advertising tools, AdWords and AdSense,
in2017."
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Tuft & Needle

www.tn.com

In 2012, software developers Daehee Park and JT Marino each chipped
in $3,000 to found an online mattress company. In starting the business,
the longtime college friends hoped to fundamentally change a market
hampered by “a lot of information asymmetry and fake markups,” says
Head of Public Relations Brooke Medansky. “They had a terrible mattress
shopping experience, so they took their developer’s mindset and created
a new process where customers could feel like they’re making good and
informed decisions.” Tuft & Needle is the culmination of their work. They

sell high-quality foam mattresses, made in America, directly to consumers.

And true to their values of honesty and transparency, there are no hidden
fees or gimmicks in the shopping experience—"just an amplified platform
for customers to give real feedback,” says Brooke.

Tuft & Needle has been promoting their mattresses via AdWords,

Google’s advertising program, since the very beginning. “Because we're

a bootstrapped company, we have to be very smart with our marketing
and focus on things that work,” explains Brooke. Over 20 percent of their
sales come through AdWords, and with a four-to-one return on investment,
the team is “doubling down on it to grow even more.” Tuft & Needle also
produces YouTube videos that cover everything from unboxing tutorials to
FAQs. “We use video to give customers the information they need at every
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Tuft & Needle has 150 employees.

point of the purchasing process,” Brooke adds. And with digital insights
from Google Analytics, they can “make sure ad campaigns are effective
and take the business to the next level.”

About a million people today sleep on Tuft & Needle mattresses. The
company has expanded their offerings to pillows, bed frames, mattress
protectors, and sheets. They began selling online in Canada in 2017 and
now operate three showrooms in the Greater Phoenix area and Seattle.
From revenues of just $1 million during their first full year, annual sales
currently top $170 million. Tuft & Needle and their employees are also
involved in charitable work around the country, and the company donates
thousands of mattresses to a network of nonprofits every year. “We believe
that everyone deserves a good night’s sleep,” Brooke says. “Sleep is very
important, and we're proud to be able to positively impact the lives of so
many people in Phoenix and beyond.”

“The web is how we create and fulfill
demand. It's what we rely on for growth.”

BROOKE MEDANSKY, HEAD OF PUBLIC RELATIONS

ARIZONA NUMBERS

$4.79 billion

of economic activity Google helped provide
for Arizona businesses, website publishers,

and nonprofits in 2017."

$10.5 million

of free advertising was provided to Arizona
nonprofits through the Google Ad Grants
program in 2017."

30,000

Arizona businesses, website publishers, and
nonprofits benefited from using Google's
advertising tools, AdWords and AdSense,
in2017.



Lauren James

www.laurenjames.com

Inspiration can strike at any moment. For Lauren Stokes, a registered
nurse, it struck while on maternity leave after the birth of her first child.

“I was sketching dresses for fun and discovered a real love for designing
clothing,” she recalls. “I didnt want to give up on this passion.” In 2013,
Lauren left her job and founded Lauren James, a combination of her and
her son’s names. Offering classically-inspired clothing with a modern flair,
the business has grown from a small family shop to one of the fastest-
growing companies in Arkansas. “We started with t-shirts and dresses.
Now we offer everything from activewear to custom-made bridesmaid
dresses. All made right here in the U.S.,” Lauren says proudly.

From the first stitch, Lauren James has always used the Internet as their
digital runway. Their e-commerce website features stylish photos of
hundreds of eye-catching products. They attract fashionable customers
from across North America and Europe using AdWords, Google’s
advertising program. “AdWords is huge for us. About 90 percent of our
digital advertising budget in 2017 went to Google ads,” Lauren explains.
“We have a very loyal following, and we use these ads to win a strong
conversion rate with them.” The company also uses fun and instructional
YouTube videos to showcase their new seasonal lines. “We do videos for
all of our launches and sneak peeks,” Lauren says. To keep their online

“The Internet plays a big role in helping
us build a loyal following.”

LAUREN STOKES, FOUNDER & CEO

ARV

EE L

' FAYETTEVILLE, ARKANSAS

Lauren James has 100 employees.

storefront running at peak performance, they turn to Google Analytics as
the “one source of truth” for optimizing their online presence and keeping
web traffic flowing smoothly through checkout.

With an annual growth rate of 30 percent, Lauren James shows no signs
of slowing down. They run two brick-and-mortar locations, serve over
250,000 customers each year, and operate a state-of-the-art inventory
warehouse in Fayetteville. For Lauren, however, success is measured in
people, not dollars. She works with local teenagers to help them pursue
their dreams of entrepreneurship. “We take mentorship very seriously
here, because we ourselves have had such amazing mentors,” she
shares. To the young entrepreneurs who follow in her footsteps, Lauren
reminds them to not be afraid to try. “A lot of time is wasted thinking
that your ideas or passions could never work,” she says. “But it can—
especially with all of the digital tools and resources that are available
today. You just have to be willing to try.”

R\

ARKANSAS NUMBERS

$580 million

of economic activity Google helped
provide for Arkansas businesses, website
publishers, and nonprofits in 2017.

$1.49 million

of free advertising was provided to
Arkansas nonprofits through the Google Ad
Grants program in 2017."

6,200

Arkansas businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017."
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Zume Pizza

WWww.zumepizza.com

For Julia Collins, good food is at the heart of a thriving community. “Dinner
at our house was always a huge affair,” she recalls. “It was time wholly
reserved for family and loved ones. So growing up, my sense of what it
means to be loved and connected was rooted in this idea of sharing good
food.” To ensure that every community has access to a delicious and
healthy meal, Julia co-founded Zume Pizza in 2015. The company sources
their produce directly from farmers, many of whom are within 100 miles

of their facility. And by “cooking en route,” Zume is able to deliver their
pizzas straight out of the oven, at peak freshness, and with no artificial
preservatives.

Zume Pizza does not have a physical storefront. Instead, “our outward
facing presence on the web and on mobile is at the center of how we
connect with customers in every way,” Julia explains. A significant portion
of their daily orders comes through their Android app alone. The company
also uses AdWords, Google’s advertising program, to market their pizzas
to people searching for delicious and fresh food options. “A number of our
customers come through AdWords. These are also high-value customers
who spend a lot more per order,” Julia says. Google Analytics provides an
active feedback loop for refining their digital strategy. Google Maps APIs
power their delivery platform. And with G Suite tools, such as Docs and
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Zume Pizza has 150 employees.

Drive, the team can manage their distribution lists in real time.

Zume Pizza currently serves several markets in the Bay Area. They plan
to expand regionally in 2018 and beyond state lines in the future. To
keep up with their growing operation, the pizza enterprise has hired 150
people in just two years. “These aren't just jobs,” Julia notes. “They're
careers.” Zume’s average pay rate for hourly workers is about 40
percent higher than the traditional entry-level wage in the delivery food
space. They offer free health insurance to all of their employees and
their families. “We want Zume to be a place where you can start as a
delivery driver and end up as the CEOQ,” says Julia. “Being able to create
opportunities that get people excited—that makes them proud to work
here—that’s what | love most.”

“We can’t imagine launching a business
without the help of Google tools.
They're indispensable to both our
short-term and long-term strategies.”

JULIA COLLINS, CO-FOUNDER & PRESIDENT

CALIFORNIA NUMBERS

$67.4 billion

of economic activity Google helped
provide for California businesses, website
publishers, and nonprofits in 2017."

$127 million

of free advertising was provided to
California nonprofits through the Google Ad
Grants program in 2017."

268,000

California businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017.1

36,700+

Californians are employed full-time by
Google. We're proud to have offices in Beverly
Hills, Irvine, Los Angeles, Mountain View, San

Bruno, San Francisco, and Sunnyvale."



noosa yoghurt

www.noosayoghurt.com

In 2007, Koel Thomae, an Australian expatriate who had been living in
Colorado, was back in Queensland visiting her family. While cycling home
from the beach community of Noosa, she stopped and bought a clear tub
of something creamy and delicious. It was passionfruit yoghurt, and upon
tasting it, Koel realized that it was too good to stay hidden in the Land
Down Under. She licensed the recipe from its creator and set out to start
her own yoghurt company back in Colorado. After spotting a local farm’s
flyer for home milk delivery service, Koel cold-called fourth-generation
farmer, Rob Graves. Together, they founded noosa yoghurt in 2010, initially
selling their products at farmers’ markets throughout the state.

For noosa yoghurt, online marketing has always been the preferred

way for reaching customers. They use YouTube and AdWords, Google’s
advertising program, to “effectively reach a highly targeted audience of
people who are interested in super-premium, delicious-tasting yoghurt,”
says Vice President of Marketing Christine Dahm. And Google Analytics
helps them better understand their customers’ online behavior while
keeping marketing spend on a budget. “These Google tools allow smaller
companies like us to be really targeted and efficient with our dollars,”
Christine adds. “That just isn't possible with other forms of marketing like
television, which reaches so many people who have little to no intention of

. BELLVUE, COLORADO

noosa yoghurt has 250 employees.

buying our product.”

With mouth-watering flavors like caramel-chocolate-pecan, strawberry-
rhubarb, and blackberry-serrano, noosa'’s products can now be found in
stores nationwide. They have tripled their business since 2014 and nearly
quadrupled their workforce to keep up with demand. In fact, of the 250
people they employ, over 180 are making the yoghurt. The company is also
committed to their local community in Northern Colorado. In addition to
supporting school fundraisers and conservation efforts, noosa sources all
of their milk and honey from a network of farmers within 40 miles of their
facility. “Being self-manufactured in Colorado is an important element of
what we do,” Christine explains. “We want to make the best-tasting yoghurt
in the finest way possible. It's our mission to make a product that, when
someone eats it, they say, ‘Wow. Are you sure that's yoghurt?”
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“This is a fantastic time to be a marketer
because of what the web enables us to do.

CHRISTINE DAHM, VICE PRESIDENT OF MARKETING

COLORADO NUMBERS

$3.83 billion

of economic activity Google helped
provide for Colorado businesses, website
publishers, and nonprofits in 2017.7

$28.7 million

of free advertising was provided to Colorado
nonprofits through the Google Ad Grants
program in 2017."

43,000

Colorado businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017.

Q00+

Coloradans are employed full-time by
Google. We're proud to have offices in

Boulder and Thornton.?
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Rug Pad USA

www.rugpadusa.com

Rug Pad USA manufactures padding used to keep area rugs in place. As
their name suggests, all of their products are made in the U.S. “This gives
us full control over what goes into them,” says Co-founder and CEO Will
McDonald. “We use high-grade materials, such as 100 percent natural
rubber, which not only grips better, but also lasts longer, stays plush, and
doesn’'t damage your floors.” Founded in 2013, Rug Pad USA began as a
small operation working out of a vacant retail space. Will and his business
partner, Karl Froehlich, spent nights personally cutting and shipping

each order. They brought on their friends, Anthony Liso and John Drozdz,
shortly thereafter, and together the four-person team grew the business
to a 1,600-square-foot facility, then 8,000, and eventually to their current
220,000 square feet of warehouse space. Their business is “super niche
and not glamorous,” describes Will, “and that's why we like it.”

As a direct-to-consumer e-commerce business, Rug Pad USA invests
heavily in their online presence. They are frequently the number one search
result for “rug pads” on Google. The company also uses AdWords, Google’s
advertising program, to reach customers nationwide who are looking for
durable and sustainable rug pads. “AdWords lets us scale our business.
Nearly 40 percent of our online sales come through it,” says Will. Beyond
search and ads, the team uses Google Analytics and G Suite tools, such as
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Rug Pad USA has 75 employees.

Gmail, Docs, and Drive, to manage their day-to-day operations.

Rug Pad USA ships roughly 2,000 packages a day and over 700,000

a year. In the last two years alone, they have hired around 60 people,
mostly manufacturing professionals, to keep up with demand. The
company'’s growth has been positive for the broader community as well.
The 19th-century buildings they occupy in Ansonia and Bridgeport had
been vacant for years prior to their opening. Being able to infuse the
cities with a renewed sense of energy is an experience that Will can only
describe as “incredible” and “very humbling.” And with plans for steady
growth, he hopes to continue spurring excitement for years to come.
“We're always looking to grow, but we want to do it ethically and at a
sustainable pace,” shares Will. “That being said, | think we have a shot at
doubling within the next few years.”

-

“The web has had a huge impact for us,
and it's amazing to see how much we've
grown. | definitely get fired up over it!”

WILL MCDONALD, CO-FOUNDER & CEO

CONNECTICUT NUMBERS

$4.13 billion

of economic activity Google helped provide
for Connecticut businesses, website

publishers, and nonprofits in 2017."

$7.74 million

of free advertising was provided to
Connecticut nonprofits through the Google

Ad Grants program in 2017."

14,000

Connecticut businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017."
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Carpet & Tile Mart

shop.carpetmart.com

When Sam Longwill opened his first surplus carpet store in 1967, it just
made good business sense. “He figured he'd take a run at selling all of

the rugs he'd accumulated in the rug cleaning business over the years,”

his grandson Michael Longwill explains. Three generations and over half

a century later, Carpet & Tile Mart has become a one-stop shop for all

of the Mid-Atlantic’s flooring needs. They carry carpets, decorative rugs,
hardwood flooring, ceramic tiles, luxury vinyl, laminate flooring, and more.
“We're not your average carpet and flooring store,” Michael says proudly.
“Most home improvement stores have two aisles dedicated to carpets and
flooring. If you take those aisles and blow them up by 100 times, that's us.”

For decades, Carpet & Tile Mart relied on print and television advertising to
reach their customers. In recent years, however, “we have moved more and
more to digital,” says Michael. “This is what's effective now.” The company
launched their first e-commerce website in 2015 and uses AdWords,
Google’s advertising program, to connect with consumers searching for
their products. “Last month, about 40 percent of our online traffic came
through Google ads,” says Digital Marketing Director Kim Matthews.
AdWords also works with their Google My Business listings to drive foot
traffic to their physical locations. “We are one of the few companies

that are continuing to open stores and grow their brick-and-mortar

k NEW CASTLE, DELAWARE

Carpet & Tile Mart has 300 employees.

business,” she adds. And YouTube provides a platform for sharing the
company’s long history with customers. The 51-year-old business posts
fun commercials and videos from decades past to show how far they’ve
come. “The videos are a blast from the past for us. They let us look back
on some of the trends from the ‘70s and ‘80s and have a little fun with our
audience,” shares Kim.

Carpet & Tile Mart now operates 12 stores across Delaware, Pennsylvania,
Maryland, New Jersey, and South Carolina, totaling over 600,000 square
feet of retail space. Their online sales continue to grow at a double-digit
rate every year, and over one-quarter of their advertising budget is now
committed to digital. “It's our goal to give customers the best shopping
experience possible, one you can't find anywhere else,” Kim says. “To do
that, we need to make our online and store experiences seamless for the
customer. So whether you're shopping at home or in our stores, we can
help you get the right tools you need to complete your project.”

“Online marketing gives us the
opportunity to reach a customer base
that we weren't able to reach before.”

KIM MATTHEWS, DIGITAL MARKETING DIRECTOR

DELAWARE NUMBERS

$1.68 billion

of economic activity Google helped
provide for Delaware businesses, website

publishers, and nonprofits in 2017."

$1.79 million

of free advertising was provided to Delaware
nonprofits through the Google Ad Grants
program in 2017."

6,300

Delaware businesses, website publishers,
and nonprofits benefited from using
Google’s advertising tools, AdWords and
AdSense, in 2017."
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Rope Lace Supply

www.ropelacesupply.com

As university freshmen, Eric Delgado and Victoria Weiss were making
extra cash buying and selling collectible sneakers. But finding limited-
edition kicks before other resellers was difficult, so the self-proclaimed
“sneakerheads” shifted gears. “Sneaker accessories are very popular,
and we realized that no one was doing just shoelaces,” Eric recalls. The
couple found a supplier to fulfill a small order of colored shoelaces. “To
our surprise, we sold out of 600 pairs in two weeks,” he says. In 2014, while
still undergraduates, Eric and Victoria launched Rope Lace Supply. They
ran their fledgling online business out of their dorm rooms and racked
up $250,000 in sales their first year. After graduation, the pair turned
their passion into full-time careers. Now they offer 150 different styles of
shoelaces and sell to over 120 countries around the world.

Rope Lace Supply caters to a niche audience of sneaker aficionados
looking to customize their shoes. To reach fellow sneakerheads in the U.S.
and around the world, Eric and Victoria use AdWords, Google’s advertising
program. “It helps us find just the right customer—people who want to

buy shoelaces in different colors, styles, and materials,” says Eric. Google
Analytics equips the entrepreneurs with the insights to grow their business.
“With Analytics, we can better understand our customer base,” Eric
explains, “which in turn helps us identify new opportunities and informs the
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Rope Lace Supply sells to over 120 countries
around the world.

kinds of shoelaces we design.” The duo also uses G Suite tools, such as
Gmail, Docs, and Drive, to run an efficient and nimble operation.

With sales growing at a double-digit rate every year, Eric and Victoria
have their eyes set on new horizons. “We want to expand into wholesale
markets and start licensing products for sports teams, colleges, and
universities,” Eric shares. “We're always looking for new and cool ways
for people to customize their gear.” To other entrepreneurs who hope to
follow in their footsteps, Eric stresses the importance of taking action.
“You don't need a life-changing invention to start a successful business.
With what's out there on the Internet, if you have something that you're
passionate about—even shoelaces—you really can grow a business. You
just have to start.”

“You don't have to invent something to
start a company. We sell shoelaces, and
that’s insane.”

ERIC DELGADO, CO-FOUNDER

FLORIDA NUMBERS

$14.2 billion

of economic activity Google helped provide
for Florida businesses, website publishers,
and nonprofits in 2017."

$35.8 million

of free advertising was provided to Florida
nonprofits through the Google Ad Grants
program in 2017."

113,000

Florida businesses, website publishers, and
nonprofits benefited from using Google's
advertising tools, AdWords and AdSense,
in2017."



Carousel Designs

www.babybedding.com

Jonathan Hartley’s parents founded Carousel Designs in 1988, manufacturing
and selling baby bedding to other retailers. As the cut and sew industry moved
overseas, Jonathan realized that the family business would need to innovate
in order to stay competitive. “We needed to create a high-quality brand, where
we could justify a price point that would allow us to continue making our
products in the U.S.,” he says. “We also needed to go direct-to-consumer to
save on margins.” After graduating from the U.S. Military Academy at West
Point, Jonathan approached his friend and former classmate, Allan Sicat,

with a business proposal. “Let’s transform Carousel Designs and take it to

the masses. Let’s offer it up to the entire country,” he said. The two bought

the company in 2007. Leah Sicat, Allan’s wife and fellow West Point graduate,
signed on a few years later to help take their digital marketing to the next level.

Carousel Designs now offers thousands of custom nursery decor options,

as well as pre-designed bedding collections, to consumers across the U.S.

and Canada. Their website features an interactive tool that lets expectant
parents design and visualize their own unique nursery. And AdWords, Google's
advertising program, “allows us to connect with customers in various parts of
the buying process, from when they first learn about our products to when they
make their purchase,” explains Jonathan. “It plays an integral role in the buying
cycle.” The team also uses Google Analytics every day to better understand

DOUGLASVILLE, GEORGIA

Carousel Designs has approximately 70
employees.

their online traffic, improve web content, and optimize ad campaigns. “We
realized the importance of having e-commerce and mobile components early
on, and made it a priority to build a strong online presence,” Allan says.

When Jonathan and Allan purchased Carousel Designs, “business was on
the decline,” Jonathan recalls. “We were down to four employees.” Today they
have around 70, most of whom are Douglas County natives. “It's something
we're very proud of,” Allan adds, “not only being made in the USA, but also
being able to create these opportunities right here in Douglasville.” To date, the
company has served over a million customers, and they support a nonprofit
that throws baby showers for military families. “The secret to our success

is innovation,” says Leah. “Don’t stay the same, keep innovating, and give
customers what they want. When you do all those things and experience
growth, then you'll be able to create jobs and give back to the communities
that are important to you.”

“The Internet has completely transformed
how our business sells products.”

JONATHAN HARTLEY, CEO

GEORGIA NUMBERS

$5.65 billion

of economic activity Google helped provide
for Georgia businesses, website publishers,
and nonprofits in 2017.7

$14.5 million

of free advertising was provided to Georgia
nonprofits through the Google Ad Grants
program in 2017."

44,000

Georgia businesses, website publishers, and
nonprofits benefited from using Google's
advertising tools, AdWords and AdSense,
in2017.

350+

Georgians are employed full-time by Google.
We're proud to have offices in Atlanta and

Austell, and a data center in Douglas County."
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Honolulu Cookie Company

www.honolulucookie.com

If you're looking for an authentic taste of aloha, look no further than the
Honolulu Cookie Company. Founded in Honolulu in 1998, the family-owned
business bakes their premium shortbread cookies fresh daily, serving

up over a dozen varieties of the iconic pineapple-shaped treats. “When

you see and taste our cookies, you're reminded of Hawaii,” says General
Manager Ryan Sung. “You want to take them home with you and share
them with friends.” With quality ingredients and tropical flavors, fans all
over the world have fallen in love with these delicious tastes of the islands.

To connect their sweet operation to the rest of the globe, Honolulu Cookie
Company turns to the power of the Internet. AdWords, Google’s advertising
program, accounted for 60 percent of all their e-commerce revenue
generated through digital advertising in 2017, and they look to grow that
number in 2018. “We use AdWords to make sure visitors planning a trip to
Hawaii also plan a visit to our stores,” explains Brandon Suyeoka, Director
of Marketing. “We want them to remember that Honolulu Cookie Company
is here. We want them to see us everywhere.” They also use Google
Analytics to fine-tune their marketing efforts based on where their web
traffic is coming from, and they create online videos to share the aloha
spirit with the world. “People are visual creatures. You can see us in a
broader context online,” Brandon says.
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Honolulu Cookie Company has 400 employees.

With business growing steadily every year, the future smells sweet for
Honolulu Cookie Company. They operate 17 retail stores on Oahu, Maui,
Guam, and in Las Vegas, and distribute their premium shortbread cookies
internationally through their wholesale partners. “We are still far from our
ceiling. This company can grow much bigger and do much more,” Ryan
predicts. Even with aspirations of expanding around the globe, Honolulu
Cookie Company never forgets their home. They support Honolulu arts
and education programs, and organize charity fundraisers for local youth
advocates. “It's about giving and sharing the aloha,” Ryan says. That's a
sweet Hawaiian lesson the whole world can enjoy.

“With the Internet, anyone in the world can
find your business.”

BRANDON SUYEOKA, DIRECTOR OF MARKETING

HAWAII NUMBERS

$171 million

of economic activity Google helped provide
for Hawaii businesses, website publishers,

and nonprofits in 2017."

$2.07 million

of free advertising was provided to Hawaii
nonprofits through the Google Ad Grants
program in 2017."

5,300

Hawaii businesses, website publishers, and
nonprofits benefited from 