
%69 69% of media and music companies 
with a YouTube channel agree that 
YouTube helps them reach new 
audiences across the world.
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YouTube’s creative ecosystem 
supported more than 45,000 
full-time equivalent (FTE) 
jobs in the UK.
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YouTube’s creative 
ecosystem contributed 
over £2BN to the UK’s 
GDP in 2023.
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26% of users have 
searched for health 
information on YouTube. 
Of those, 76% agree 
that YouTube provides 
access to authoritative 
health information.

%85 

85% of parents who use 
YouTube agree that YouTube 

(or YouTube Kids for 
children under 13) provides 

quality content for their 
children's learning and/or 

entertainment.

94% of users report 
using YouTube to 

gather information 
and knowledge.
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%66

66% of SMBs with a 
YouTube channel agree 
that YouTube played a 
role in helping them 
grow their revenue.

%88

Over 88% of watch 
time on content 

produced by channels 
in the UK comes from 

outside of the UK.*
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74% of music 
companies with a 

YouTube channel agree 
that YouTube is critical 
to breaking new artists 

and/or music.

%73

73% of media and 
music companies with 

a YouTube channel 
agree that YouTube 
has increased the 
supply of creative 

talent in the industry.
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helping explain complex science to mainstream audiences.
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