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WORKSHOP 5: YOUTUBE STUDIO

Program overview

YouTube’s mission, News guiding Building blocks of your brand, creating Intro to Creator Studio and how it

can help you analyze your channel
performance

principles and starting out on effective thumbnails, title keyword
content strategy choices, and building your community

YouTube basics Defining your brand YouTube Studio

How YouTube recommends
videos + Monetization Basics

Creator Fireside chat!

Content Strategy

Understanding your audience, explore Drive engagement with your Hear from a Rising Star in the News
video formats and define an approach community. Understand the basics of space about their creator journey to
A A A P to developing your content generating revenue on YouTube date and ask any questions you have!
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WORKSHOP 5: YOUTUBE STUDIO

Agenda

Walkthrough of
YouTube Studio

YouTube Analytics

Q&A

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

The Studio Dashboard

This is the central hub for your YouTube
presence, providing platform, news, and
channel updates!

Your latest upload

Your channel
First 4 days 8 hours compared to your
typical performances:
Dashboard Ranking by views 30f10 >
Views 34K 1 80%
Videos Average view duration 2:06 t 22%
Watch time (min) 87K 1 4%
Playlists 60 TO VIDEO ANALYTICS
: VIEW COMMENTS (18;
M | Analytics 8
E Comments
Latest ppst
M8 | subtitles -
Thanks for fhe camera recommendations
S Monetization folks, they vere awesome!

Audio library

Settings

send feedback

Likes. Comments

1.2K 126

Leave a heart and reply  Add a comment
show you care!

GO TO COMMUNITY TAB

Recent subscribers
Last 28 days

News < >

Meet up with Creators in Zurich!
Youtube is hosting a meetup

This month of November we're hosting a
meetup for Creators in Zurich! Get to know
other creator's in your area and expand your
connections.

WATCH THE VIDEO

What's new

Find copyright stirkes faster in Studio

“Revert to original” now in Studio

Creator Insider <2

Hellooo
Insiders

LIVE CONTROL ROOM

s
FEATURES!

Top 5 New Features in Live Control
Room [Sneak Peek]

Insiders! This week Tom's back with a sneak

peek for you of 5 new Live Control Room
features that we're launching next week!

WATCH VIDEO

Channel analytics

Current subscribers

87,654

+321in last 28 days

Summary

Last 28 days

Views 234K t 9%
Watch time (min) 23.4K 1 9%
Revenue $987
Top videos

Last 48 hours - Views

GO TO CHANNEL ANALYTICS

Known YouTube issues

Existing channel deleted when converting to
abrand account

Video preview not showing when
customizing midroll ads




WORKSHOP 5: YOUTUBE STUDIO

Uploading a video

) Upload video

(®) Golive

[Z Create Post

1. From the Studio
Dashboard, hit the create
icon in the top right corner
of screen and then choose
‘Upload video'.

5. Next, those monetizing
via the YouTube Partner
Program will have the option
to set their monetization
status and ad settings.

Upload video

2. Select or drag and drop
the file you'd like to
upload. If you close the
upload experience before
you finish choosing your
settings, your video will be
saved as a draft on your
‘Videos' page.

Uplosd i
@ Y-

Monetization

Upload video Saving draft
A Details 2 Monetization 3 Video elements 4 Visibility
Details

3. Add the required fitetEgled)

information for your video,
including the title,

0/100

description, thumbnail and

potentially add the video Description (required) @
to a playlist (optional). i

4. Once that's done, you're
also legally required to
designate whether or not
the content being posted is ®
made for kids. tpleadhumbnal

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail
—T®hraws viewers' attention. Learn more

Playlists
Add your video to one or more playlists. Playlists can help viewers discover y.
Learn more
Playlists
6. From there, once the Select
video is done processing, .
. Audience
you'll be able to add and edit —

Is this video made for kids? (required)

end screens and cards to Regardless of your location, you're legally required to comply with the Childre
. Protection Act (COPPA) and/or other laws. You're required to tell us whether
your video. for kids. What's content made for kids?

O Yes, it's made for kids

O No, it's not made for kids

v Age restriction (advanced)

> ) 000/0:06

Video link
httna*//voitin ha/X1 HRCIRTN7M

7. Lastly, you'll choose your
visibility settings, including
whether or not you want to
schedule your video for a specific
release date and time. Once you're
set, simply hit publish!

Upload video

[n|




WORKSHOP 5: YOUTUBE STUDIO

Starting a Live Stream

New stream

2a. Those using a —» 3. From there, input title, description,

webcam should click WEBCAM STREAM MANAGE privacy settings, and category of your
[3] Upload video @
webcam” on the left —_— new stream. You can also schedule your
& Cremtepost side of the page and, Webcar stream info stream for a later date and, if you're a

from there, will be able

regular streamer, you will have option to
to edit their metadata | : . 2

copy previous stream settings. Before

X and audio / visual Public e ) )

1. From the Studio SOUITES, o going live, you'll need to also designate
DashAbo?]rd, hit Fh; create e whether the content being streamed is
icon in the top right corner Audience . .
of screen and then choose = srerrreremeii Is this video made for kids? (required) made fOI’ kids (?I’ not and review yeur eige
‘Go live’ R e restriction settings as well.

Once set, you'll then

need to designate QO VYes,it's made for kids

O No, it's not made for kids

2h. Meanwhile, those using
stream software like OBS
should start by clicking
“stream” in the middle of the

whether the content 4. From there you'll reach the Live Dashboard, where
being streamed is ¥ bt ) yoUu'll be able to finalize your settings, preview your

made f?“ kids or not MORE OPTIONS camera feed, and, when you're ready, go live!
and review your age

page restriction settings
before going live.

WEBCAM STREAM MANAGE

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Manage your video library

The Videos tab allows you to
review all the videos on your
channel and provides a handful
of metrics and customization
options.

Videos

Uploads Live

| —
Channel
Dashpoard

Videps

Analytics

Comments

= Filter

Video Visibility

Q¥ Blocked X Ineligible

$ "

© Fudlc

Views | Comments

Public S' Ineligible

Copyright claim Jun 22,2019
+1 more

None Jun 19,2019
Age restriction May 1,2019
None Apr 10,2019

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Manage your video library

The Video Details Page

Make changes to video information like

title, description, or custom thumbnails

Go over video performance data
via YouTube Analytics

Trim footage, add end screens, cards,
midrolls, and more!

Review video comments and
filter by criteria including
Member / Subscriber status!

Check video subtitles and community
submitted captions

Analyze your video's monetization status
and ad enablement settings

Set your Content ID policies and review
any existing content matches

Channel videos

leo

Details

Analytics

Editor

Comments

Subtitles

Monetization

Rights management

Video details

Basic Advanced

Title (required) @

Description ®

Thumbnail

Select or upload a picture that shows what's in your video. A good thumbnail stands out and draws viewers’
attention. Learn more

Enter comma-separated values

Video link

Filename

Visibility
@ Public

Scheduled as Premiere
0Oct 24,2019, 9:30 AM

Playlists
Select

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Manage your comments

Public Held for review 0 Likely spam 0O
The Comments tab is your Channel comments
Central hub for managing Public IHeldforreviewD Likely spam 0 Ii
= Filter
comments across all of =)
. + 24 seconds ago
your videos! 8 s
REPLY  Oreplies v ® 9 @
B vdeos Search
,P bl. t ’ = Playlists 2 manths ago Contains questions B Post
ublic comments’ are
N . Subscriber status
those V|S|b|e tO evel’yOﬂe m e e o . Zmonl::ago i v Channel member status
E Comments Subscriber count
M8 Ssubtitles REPLY ® 5 ] Response status
Comments can be ‘held §  Wonezation " amenthe 00
for review’ based on your . e
own settings (ex. blocked + T monthage
Welge SHITS) !
* Settings REPLY i s 4
- 2 weeks ago
m o Do JB  sendfeedback
Likely spam'’ is where
you'll find any comments
that our systems have

automatically identified
and blocked.

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Manage your comments

—
Your channel Settin gs
B3 Dashboard
General
||_’ Videos
Channel
= Playlists
M Analytics Upload defaults
B comments
Community
B8 Ssubtitles
$  Monetization
Audio library
0 Settings

n Send feedback

Automated Filters Defaults

Paste the channel URL of a user to add as an approved user.

Hidden users @

Add hidden user

Paste the channel URL of a user to add as a hidden user.

Blocked words @

rugs €  pizza @  sanbruno @ rD X

Enter comma-separated values

Block links

If you select this option, new comments with hashtags and URLs will be held for review. Live chat messages
with URLs will be blocked. This setting doesn't apply to you, moderators, or approved users.

CANCEL

SAVE

3 YouTube



WORKSHOP 5: YOUTUBE STUDIO

Manage your subtitles

‘Community’ filters for
fan-contributed subtitles
and allows you to review

and accept said

‘Published’ filters for
those subtitle tracks
that are live across

‘Drafts’ is where you'll
find unpublished subtitles

that you have uploaded to

' the channel. submissions. your videos.
The Subtitles tab
is where you'll find : :
inf t'y lated = All Drafts Community Published
INTformartion relate
to any closed
Cap’[ioning or Channel subtitles
" M n Al Drafts Communit) Publishe * <
subtitles” that you S Lo
Or your aUdience e 1 A Nov 12,2019 Nov 12,2019
have provided for PR
y OU r V| d e O S I3 videos English (United Kingdom) (title and description language) :‘2’[‘::‘;‘: H ADD
= Playlists - Novs, 2018 Novs 2018 ) Options i
M  Analytics
B comments 2 v Nov1,2019 Nov 12,2019 = s
‘All' subtitles will give you a o e
view of every video with at 1w 0ct 29,2019 0ct 29,2019
least one subtitles track. $  Monetization
o ey 1 Oct 18,2019 Oct 18,2019 - -

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

Manage your subtitles

Add captions

@ Upload subtitles / CC file with timing
O Upload subtitles / CC file without timing

Only available for video original language

O Manually create new subtitles or CC

CANCEL  CONTINUE

Channel subtitles
All Drafts Community | Published <
Video Languages Upload date Modified on Title & description Subtitles.
Your channel
| Nov 12,2019 Nov 12,2019 - -
B3 Dashboard
IO videos English (United Kingdom) (title and description language) | :;";':::‘;‘: H ADD
= Playlists 1 v Nov 5,2019 Nov 5,2019 - ]
M  Analytics
E Ccomments 2 v Nov 1,2019 Nov 12,2019 e -
B8 subtitles
1 v Oct 29,2019 0Oct 29,2019 - -
$  Monetization
Audio library
1 v Oct 18,2019 0Oct 18,2019 - ]

3 YouTube




WORKSHOP 5: YOUTUBE STUDIO

The Copyright match tool

‘Matches’ will If you request a video ‘Messages' is the ‘Archive’ lists any

provide a list of : removal, the relevant communication hub for videos you've flagged
reuploads of your wdelo(s) will show up upder contact between yourself as such (you can still
) o content Removal requests and any reuploading choose to take action
If you're eligible for channels on them at a later
our Copyright Match time)
Tool, you'll see the Matches Removal requests Messages Archive
Copyright tab listed on
-the |eft Side Channel subtitles
. Al Drafts Community Published a <
of the Studio -
Interface Here you'” o 1 A Nov 12,2019 Nov 12,2019
be able to review the -
matches ﬂa gg e d by I3 videos English (United Kingdom) (title and description language) :";':::; g ADD
the tool and take ; "EYI‘S.‘S 1 v Nov 5,2019 Nov 5,2019
action related to —— i v
reuploads of your = e
C O n -t e n-t . $  Monetization
Rudoiorery 1 Oct 18,2019 Oct 18,2019

3 YouTube
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The Copyright match tool

Archive: Move the match
to your Archive tab

without taking action on
the video. You can still
take action later if you m O
choose
Channel subtitles
You can reveal the All Drafts Community Published <
action menu by hovering
Over a Vldeo Or’ |f yourd our Rannd] Video Languages Upload date Modified on Title & description Subtitles
|Ike to SeleCt mU|t|p|e P Nov 12,2019 Nov 12,2019 - =
videos, by using the B oashbour
CheCkbOXei to |the |eﬁ Of I3 videos English (United Kingdom) (title and description language) ‘:;";'r'::‘;‘: g ADD
each title.
E. Playlists 1 v Nov 5,2019 Nov 5,2019 - - =
M  Analytics
E Comments 2 v Nov 1,2019 Nov 12,2019 i -
Message: Start a
conversation with the =l R } R . ) )
uploading channel $  Monetization
notifying them that the il By
reupload haS been 1 v Oct 18,2019 Oct 18,2019 - -
identified

3 YouTube
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The Monetization tab

If you’re monetizing, the Monetization tab will provide you

with a monetization overview, along with individual tabs
allowing you to deep dive into specific revenue sources.

Your channel
83 Dashboard
|I_I Videos
= Playlists
M Analytics
E Comments
B8 subtitles
$
n Audio library,

Channel monetization

Overview Merchandise Memberships Supers FameBit

Earn money from your YouTube channel
See all the ways you can earn money for what you love to do
Video advertising

Once your channel is approved for monetization, advertisers can start running ads on your videos.
See more 4

Merchandise

You can design and sell your official merchandise (like T-shirts, hoodies, and phone cases) below your videos.

See more

Memberships

Fans can become members of your channel, paying a monthly fee in return for special perks that you offer.

See more

Supers

Fans can purchase goods on your channel to connect with you during live streams, Premieres, and uploads. Features include: Super Chat and Super Stickers

See more 4

@ YouTube



WORKSHOP 5: YOUTUBE STUDIO

The Monetization tab

Channel monetization

Your channel

BE  Dashboard
’ [l_, Videos
If you're currently not
monetizing, you'll = playlists
instead see a landing o
page detailing your
eligibility status and, B comments As a YouTube partner, you'll be eligible to earn money from your
=
S

Analytics Grow with YouTube

If a ppllca ble your videos, get creator support, and more. Learn more
)

Subtitles

progress towards the
YouTube Partner

To get into the YouTube Partner Program, your channel needs 4,000 public
watch hours in the last 12 months, and 1,000 subscribers. Your channel will

Monetization
also get reviewed to make sure it follows YouTube monetization policies.

Prog_ram Audio library What if | already started the application? @
requirements.
) 0 subscribers X 0 public watch hours
1,000 needed 4,000 needed

NOTIFY ME WHEN I'M ELIGIBLE

3 YouTube
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Changing settings and defaults

To access your channel
settings, start by searching
the bottom left of the screen
for the gear icon; clicking
here will open up

the settings sub-menu.

Q Settings

€ YouTube



WORKSHOP 5: YOUTUBE STUDIO

Changing settings and defaults

Settings

General
Channel
Upload defaults
Permissions

Community

Basic info Advanced settings

Name

Branding

Keywords

Enter comma-separated values

Country
United States

CUSTOMIZE CHANNEL (£

CANCEL  SAVE

3 YouTube
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How do | place midrolls?

& Channelvideos Video monetization

UNDO CHANGES SAVE

Please note that midrolls
are only available for
videos with a runtime e

of 10 minutes or more.

Your video
bulk m10n interaction A v2

Type of ads (9

Details
Analytics — =
Editor

Display ads Overlay ads Sponsored cards

1. From the video details

Subtitles

e
m
|
E Comments
=
$
[

page, select the “ n
monetization tab and Monetzacon
below that, click-into the Other features
'place manua”y' hyper“nk Skippable video ads Non-skippable video ads
Settings Location of video ads (2)
Before video
What's new

[] During video
By default, we optimize ad breaks to match natural gaps in your video.

After video

Send feedback

2 - B

Creator Studio Classic

3 YouTube
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How do | place midrolls?

$  Adbreaks DISCARD CHANGES

+ ADBREAK PLACE AUTOMATICALLY

Adbreak W Adstarttime; | 0113 |

2. This will open the Studio Editor, I s st (@225 |
where you'll be able to make specific

changes to your mid-video ad
breaks (aka midrolls):

@ Ad breaks show where you want ads, but don't guarantefe ads will
appear. Learn more

04:10:15 M\ UNDO ™ REDO QL &—m Q

00:00:00 03:00:00 1 06:00:00 10:10:04

| |
o Gl e el gl e,

L ol

~ (B

3 YouTube
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How do | address copyright claims?

1. Starting in the video library, navigate to the video that's been claimed and then click into the restrictions column.

Videos
Uploads Live
= Filter
Channel Video Visibility Monetization Restrictions Published Views  Comments
BS  Dashboard
XD Blocked X Ineligible f‘:";'(')gr:“"a"" Jun 22,2019
Lu Videos
M Analytics
@ Public S Oon None Jun 19,2019 2,092,586 12,935
E Comments

3 YouTube
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How do | address copyright claims?

Video: big circle test n @ X
Copyright summary and status

Video cannot be monetized. The Content ID claim on your video doesn't affect your channel. This is not a copyright strike.

Channel impact Visibility Monetization

© Not affected [ Draft X Ineligible
The Content ID claim on your video Only people with whom you've shared Video cannot be monetized.
doesn't affect your channel. This is not ... this video can view it. Learn more

The content identified in your video is listed below, along with details and actions.

Content used Claim type Impact on the video Actions

A Big Circle J' @ Video cannot be monetized SELECT ACTION ¥
Coalhouse Walker

Copyright owner's policy Copyright owners

@_)) Tracked in some territori YT TestLabel, henh

Content found during

0:00 - 0:56
This is a video with the song "Big Circle" in it

-

0:00/ 0:57

3 YouTube
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How do | designate my channel as "Made for Kids?”

From the channel settings page,
select the channel tab and then
click into the advanced settings
submenu. Here you'll be able to
designate you channel's made for

kids status. Please be aware that if
you do not designate at the channel
level, you will need to review and
identify every video uploaded to
your channel.

Settings

General

Channel

Upload defaults

Permissions

Community

Basic info Advanced settings Branding

Audience
Simplify your workflow by selecting a channel setting. If you skip this question, you'll be required to identify

each video on your channel that's made for kids. This setting will affect existing and future videos. Settings for
individual videos will override the channel setting.

Do you want to set your channel as made for kids?

Regardless of your location, you're legally required to comply with the Children's Online Privacy Protection Act
(COPPA) and/or other laws. You're required to tell us whether your videos are made for kids. What's content
made for kids?

O Yes, set this channel as made for kids. | always upload content that's made for kids.
(O No, set this channel as not made for kids. | never upload content that's made for kids.

@ | want to review this setting for every video.

Google Ads account linking LINK ACCOUNT

Link your YouTube channel to a Google Ads account to let the linked Google Ads account run ads based on
interactions with your channel's videos and to access insights from your channel's videos. Learn more

CANCEL  SAVE

3 YouTube
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Agenda

Recapping the basics

Audience insight cards

Video comparisons

@ YouTube
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WORKSHOP 5: YOUTUBE STUDIO

= @ Studio” Q. searchacross yourchammel
°
Ove rv l ew Channel analytics ADVANCED MODE
s 14-17,20m
Overview Reach Engagement Audience This week -
— o
Realtime
How did my channel do last week? How's this week going so far? © Updating live
@ seeycs . . . 3,758,064
a Looking good! Your channel is getting about the same o o4

ReVi ew yo u r Watc h ti m e, Vi ew, cop v YYour channel has gotten 1,1 65,:7‘:/::?::3::s:i:tfm:io:j:?:;oo% ,200,000 it usually gets by o
subscriber and revenue numbers “ '

this time of the week
Views - Last 48 hours

g T e s o
. . . . 12M @ 16.0K © +10.2K © ”:
Use the OVeereW tab to I’eVIeW your WatCh tlme, VleW, About the seme as usual 750 more than usual 812 ess than usuel rrﬁ‘ R
subscriber, revenue, and real time data numbers, clicking
on each in order to update the chart below. R R
& sevings - - B
H B B B ® e atest videos
Alongside the Overview tab, you can dive deeper into | ookl —

SEE MORE

mmmmmmmmmmmmmmm

each of the following Analytics sections:

e Reach: Impressions, CTR, Views, Unigue Viewers, e Audience: Returning Viewers, Unique Viewers, Subscribers,
and Traffic Sources Demographics, Audience Overlap
e Engagement: Watch Time, Average View Duration e Revenue: Estimated Revenue, RPM, Playback-based CPM

.0 ,2,0 3 YouTube
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Overview

s @ x

Chamel
. Creator Insider COMPARE TO...

= Mar 15 - Apr 11,2021
= Filter Last 28 days -

Dive deeper with advanced mode

video

ViewsbyVideo  ~

Traffic source

Geography  Viewerage  Viewer gender

When clicking into advanced mode or “see more”
you will be given the ability to access:

Select secondary metric v A Unechat v paly

e Comparisons

® G ro u p s Overview Revenue Cards

Watch time (hours) Your esti i ed Card clicks X Mar2s, 2021

Apr2,2021 Apr7,2021 Apri1,200

. Views Vour transaction revenue Subscribers lost Cards shown
[ ] FI Ite rs Average view duration Transactions Likes Clicks per card shown

Average percentage viewed Your revenue per transaction Dislikes Card teaser clicks

Impressions
Watch time clckthrough

Views & (hours) Subscribers Impressions

280,325 6,906.7 6,660 1745574

Subscribers Your YouTube Premium revenue Likes (vs. dislikes) Card teasers shown

69510 248% 14855 215% 136674

Videos added Your estimated ad revenue Shares Teaser clicks per card teaser shown
Videos published YouTube ad revenue Comments added
Your estimated DoubleClick revenue Endscreens

a7613 17.0% 10032 145% 51497

07% 17982

’ 0% 108771
Reach Your estimated AdSense revenue Playlists Ed e danat didse

i aex s8008
Adimoressions End screen elements shown

cPM ax
Impressions click through rate otond Clicks per end screen element shown)

Playback-based CPM

Impressions

36584

- 70881
Unique viewers
playbacks o : s2178

Average views per viewer
RPM

Premium

YouTube Premium views

YouTube Premium watch time (hours)

.0, 3 YouTube
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WORKSHOP 5: YOUTUBE STUDIO

Audience insights

Help make understanding video and
channel performance easier for you

Use audience insights cards to help source new video ideas or
contextualize performance trends on your own channel.

e  Other channels your audience watches: Results ordered by
number of viewers who watched both channels regularly in
last 28 days

e  Other videos your audience watched: Ranked by the number
of your viewers who watched these videos in last 7 days

e Videos people are looking for: Top searches related to your
channel where people found the content unsatisfying,

A~ ~ outdated or unavailable
AN NN N\ N
AN N\ N\ N
AN NN N\ N
AN NN N\ N
AN N\ N\ N\
AN NN N\ N
PN N N\

Other videos your audience watched
Last 7 days

fecouea

:z:°:- Wear a mask. Help slow the spread of
reeseue  Gogghe r313.8k views « 5 days ago

Meet Google Arts & Culture | #GoogleArts.
Google Arts & Culture « 327.6k views ¢ 5 days ago

Israel Kamakawiwo'ole’s 61st Birthday
Google Doodles * 515.6k views ¢ 6 days ago

Celebratina Selena Quintanilla
Google Doodles * 190.6k views ¢ 1 day ago

G008l | angston Hughes' 113th Birthday
Google Doodles « 271.9k views * 3 days ago

Experimental Send us feedback

A
v

€ YouTube
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Audience insights

See when your viewers are on YouTube

This insight card lets you see when your audience is online.

Consider using these insights to schedule live streams
and video Premieres.

Note that publish time is not known to directly affect the
long-term performance of a video.

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\

When your viewers are on YouTube
Your local time (GMT -0400) - Last 28 days

00:00

06:00

12:00

18:00

=

on

-

ue

=

ed

—

hu

-

ri

w
w

at un

@ YouTube
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Audience insights

Advanced Mode

The new comparison tool lets you see how well your video
performed within a specific time frame after upload.

AN NN AN
N NN AN
N NN AN
NN AN
N NN AN
NN AN
N NN AN
N N\N AN
PN N N\

Channel: Creator Insider
First 24 hours video performance

= Publish date: Nov 26,2020 - Apr 4,2021 ~

Views by Video  ~

50K
300K

150K

® g0 00 e0 Op

o o0 %% ©

Sendus feedback X

© compaRISON

Period since published
First 24 hours

® Top performing videos @ Botiom performing videos
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Audience insights
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WORKSHOP 5: YOUTUBE STUDIO

Audience insights
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WORKSHOP 5: YOUTUBE STUDIO - VIDEO COMPARISONS

Customise the report
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Video performance
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Video performance
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Video comparisons

When analyzing reports,
you'll want to:
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WORKSHOP 5: YOUTUBE STUDIO - VIDEO COMPARISONS

How are viewers finding my content?

¥ @ X
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viewers are finding your videos
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WORKSHOP 5: YOUTUBE STUDIO - VIDEO COMPARISONS

Am | attracting new viewers?

Channel: Creator Insider Send us feedback X

First 24 hours video performance
First 24 hours video performance

= Publish date: Jan 21 - May 26,2021 ~ First 24 hours e

This can help you see which of your videos have REERARgAN A gl atmpeiigice
broad appeal. e

e @ ° ° 0q 00 0° ¢°
e Look for themes among high and
low performers

e  Experiment with what worked and consider a - e
shifting strategy for your bottom performing
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What's getting viewers to click?

Sort by impression click through rate

Click-through rate can help you see how effective your
video packaging is. Use the 24 hours video comparison
tool to pull insights on:

e Titling
e Thumbnails

e Video topic
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How's my latest video doing?

Consult your Video Analytics to see
how you latest video is doing

This report will give you an overview of:
e Views
e WT
e Subscribers
e Audience retention and relative audience retention

These metrics are contextualized with typical channel
performance, letting you see where this video might be
under or overperforming.
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