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- Claim: A viral message on social media

] advises people against consuming
paracetamol tablets with 'P-500" written on
them.
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When recommendations are at their best, they help users find a new song to fall in
love with, discover their next favorite creator, or learn that great paella recipe.
That's why we update our recommendations system all the time—we want to make

sure we're suggesting videos that people actually want to watch,

You might remember that a few years ago, viewers were getting frustrated with
clickbaity videos with misleading titles and descriptions (*You won't believe what
happens next!"). We responded by updating our system to focus on viewer
satisfaction instead of views, including measuring likes, dislikes, surveys, and time

well spent, all while recommending clickbait videos less often. More recently,

people told us they were getting too many similar recommendations, like seeing

endless cookie videos after watching just one recipe for snickerdoodles. We now
pull in recommendations from a wider set of topics—on any given day, more than
200 million videos are recommended on the homepage alone. In fact, in the last
year alone, we've made hundreds of changes to improve the quality of
recommendations for users on YouTube.
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We'll continue that work this year, including taking a closer look at how we can
reduce the spread of content that comes close to—but doesn't quite cross the line

of—violating our Community Guidelines. To that end, we'll begin reducing

recommendations of borderline content and content that could misinform users in

harmful ways—such as videos promoting a phony miracle cure for a serious
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f What does a chef eat in a day?
Culinary excursions * 91K views * 7 days ago

SUCLE9a0 522 i~ Eating vlog #shorts
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Your video's views are 57% lower than usual as people
choose to watch it less often when we recommend it

recommendations. However, those who chose your video watched forjust as long as.
usual

videds title some topics.
just arerit as broadly appealing. In any case, be mindful notto create shocking,

sensational or

1 Lower click-through rate in the first 2 hours

When we recommend your video on YouTube, it gets clicked 13% of the time, instead of the

usual 16%-17%.

il Google =

Dashboard

Creator Insider
104,800 Subscribers

Latest video performance

Held for secondary review?
Duplication? Get behind the
scenes of the YPP..

Views are higher than usual as viewers are watching
longer. Tell me more

First 2 days 20 hours compared to your typical
performance:

Ranking by views

Views
Typical

Watch time (min)
Typical

Average view duration
Typical
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Google OtE o4 2 HE CtLE E ML | #GoogleArts.
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Ad types

YouTube ad revenue - Last 28 days

Skippable video ads (Auction)
Non-skippable video ads (Reserved)
Bumper ads (Auction)

Display ads (Auction)
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e Partner transaction

Transaction type revenue
(] Total $65,956.42
[] super chat $33972.64 51.5%
D Channel Memberships $30,523.97 46.3%
[] Super Stickers $§1459.81  22%

Transactions

25,437
12278 48.3%
12486  49.1%

673 2.7%

Partner revenue
per transaction

$2.59
$277
$2.45

$217
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